0 COMPARISONS ОҒ AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM TYPES 


SECOND REPORT FOR JUNE, 1985 


EVENING 7:00-11:00 PM 


Ай 1:00-11:00 РМ 


Suspense & 
l LJ =—————|—LQQ 
а ЕЯ ея Adventure Ми m 2 [3 EE E по Regular. Special (3) Total(3) 
HOUSEHOLDS % AVG. AUD. 12.2 13.1 12:3 11.8 11.4 12.2 12.5 11.5 12.2 12.0 115 12.0 
NO. OF PROGRAMS t 9 14 25 4 IFR 6 26 34 27 40 67 14 81 
EVENING MONDAY-FRIDAY 
6:00-7:00РМ 11:30-1:00AM WEEKDAY DAYTIME 7:00АМ-4:30РМ A WEEKEND DAYTIME 
Informational(1) Quiz Жәй Sports 
1:30PM- Daytime & Аш. 7:00- 10:00AM- 1:00- 10:00АМ- Chil- 
Once-a-Weok — Multi-wsskiy 1:00АМ(4) Drama Partie.(1) — 1í 1:00РМ 4:30РМ 4:30PM ЕТІН Regular Special(3) Total(3) 
HOUSEHOLDS % AVG. AUD. T.5 10.5 4.9 6.5 5,5 4.1 4.9 6.7 5.0 4.3 5.6 4.1 5.1 
NO. OF PROGRAMS! 6 3 9 13 п 6 16 п 27 30 5 9 14 
ns же ШКОК: FOR INDIVIDUAL TYPES IN ABOVE (3) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED IFR INSUFFICIENT NUMBER OF PROGRAMS IN ТҮРЕ 1 PROGRAMS ARE RATED ІН TERMS OF TOTAL. 
ING. TO REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES. FOR REPORTING. DURATION, UNDER FIVE-MINUTE PROGRAMS 
т INCLUDES &®30-9:30РМ AND 8:30-10:00РМ PROGRAMS. CARRYING THIS FOOTNOTE. ARE EXCLUDED. 


(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 


—— 


NATIONAL TV NIELSEN RATINGS RANKING — TOP PROGRAMS(t) 


BASED ON NIELSEN ESTIMATES FOR THO WEEKS ENDING JUNE 23, 1985 
NIELSEN AVERAGE AUDIENCE 


ЖЕНЕ... жен m 

RANK PROGI ко. (00 RANK PROGRAM Жиз. NO. (000) 
1 BILL COSBY SHOW 20.8 17,660 9 BILL COSBY SHOW-SLH(S) 13,920 
2 FAMILY TIES 18.9 16,050 10 TRAPPER JOHN, M.D. 13,840 
3 АТЕАМ 11.1 15,030 ll ҒАСТ5 OF LIFE 13,410 
4 МЕМНАЯТ 17,2 14,600 11 REMINGTON STEELE 13,410 
5 RIPTIDE 17.0 14,430 li 20/20 13,410 
6 KATE & ALLIE 16.9 14,350 14  MIAMI VICE 13,330 
T CHEERS 16.8 14,260 15 HIGHWAY TO HEAVEN 13,070 
8 NIGHT COURT# 16.7 14,180 16 CRAZY LIKE A FOX 12,900 


3 (t) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


^ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


HOUSEHOLD AUDIENCES 


2ND JUNE 1985 REPORT 


1O, OF | ENCORE 
PROGRAM NAME STATIONS | COVERAGE 
мк START É 
$ DAY TIME Dur мет ИК 1 wk 2 WK 1 ИК? 
*EVENING 
А TEAM 35 |212 206 99 99 ДА 
1 TUE. 8.00 60 NBC A B 
2 TUE. 8.46P 44 
ABC BONES PREP- zem 35 |191 191 92 92 |А 
WED 8.5 1 ABC N B 
Ax „80955 Еа FRI 13 200 95 |А 
RI. — 8.13P 2 ABC N B 
ABC ОЕ о О 193 96 А 
1 ЦЕ 9.30Р 30 АВС С5 
n ОА men BASEBALL 3 | 206 205 98 99 |А 
8.00Р 166 АВС 5Е B 
i кон. 8.00Р 174 
А5 NEWS SECO a 204 98 
SUN. 7.00Р АВС ОН 
мс ташу Ж D 24 | 199 202 98 98 |А 
8.03P 1 ABC N B 
ANON 80Р 1 
АВС NEMSBRIEF -TUE 36 | 184 189 95 96 А 
TUE. 9.58P 1 ABC N B 
АВС NEHSBRIEF -WED 36 |188 187 96 95 |А 
WED.  9.58Р 1 ABC N B 
ABC NEWSBRIEF - THU 36|181 189 95 96 А 
THU. 9.58P 1 ABC N B 
ABC О 36 | 191 186 97 94 |А 
1 АВС N В 
АВС ЕЕ 78 36 | 195 186 98 95 А 
ЅАТ 1 АВС N B 
ABC А еле: SN. 36|191 194 95 98 |A 
1 SUN. 10.01Р 1 АВС М в 
2 SUN. 9.55Р 1 
ABC SPORTS ШМ SAT 35|200 197 97 96 |А 
$АТ. 58Р 1 АВС 5М B 
ABC SPORTS СВЕ. SUN 34 | 200 203 96 98 |А 
1 SUN. 9.13P 1 ABC SN B 
2 SUN. 8.58P 1 
ABC SUN NC NIGHT MOVIE 32 | 204 207 97 99 |А 
8.00Р 180 АВС ҒҒ В 
Lo Тұла NIGHT MOVIE 196 203 98 99 A 
3 8.00P 120 ABC FF B 
ABC ИКА к TONIGHT 180|205 205 99 99 A 
M-F 6.30P 30 ABC B 
де ШИ] NEWS TONIGHT-SAT 23 196 97 |А 
SAT. 6.30P 30 ABC N B 
ABC WRLD NEWS TONIGHT-SUN 30 163 85 |А 
2 SUN. 6.30P 30 ABC N B 


KEY: A=CURRENT REPORT 8 = SEASON AVERAGE 


AVG. 


AUD. SHARE AUD. 
$ ` % (0000) 


AVG. 


PROGRAM NAME 


WK 


# DAY 


NO. OF 


STATIONS | COVERAGE 


TART 
SIME рик мет ff wk 1 wk wt wk 2 


PROGRAM | HOUSEHOLD AUDIENCES 


T Md №5 TONITE-SA(B) 
SAT. 6.30P 30 АВС М 


an WRLD NWS TONITE SU(B) 


1 SUN 6.34P 26 ABC к 
AIRWOLF 
SAT. 9.00Р 60 CBS д? 


AEA". JR MID РАСЕ PAGEANTS) 


AMERICAN PORTRAIT Coz 
1 TU&TH 8.58Р 1 CBS DO 
2M&TU 8.58P 1 
2 THU. 8.57P 2 

BENSON 14 
1 FRI. 9.00P 5 ABC CS 

& 2 
2 FRI. 00Р 

8165605 ІН ARERICAG) 

2 THU. 9.30P 30 NBC CS 

BILL COSBY SHOW 37 

THU. 8.00P 30 NBC CS 


Мы. COSBY SHOW-SUN(S) 
1 SUN. 8.00P 30 NBC 


СЕ) & Ey 
0.00P 60 CBS OP 
CBS "ае! RENS. RATHER 
6.30P 30 CBS N 


CBS EVENING wenes SUNDAY 
SUN. 6.00Р 20 CBS N 

E jos SPECIAL REPORT(S) 
TUE. 8.36P 24 CBS N 


ap ааты) 
10.00Р 60 CBS 


сё АТ. NEWS-SCHIEFFER 
SAT. 6.30P 30 CBS N 


Us ОЕ ДЕ PRSNI(S) 


9.00P 120 CBS FF 
cs FRUESDAY NIGHT MOVIES 26 
TUE. 9.00P 120 CBS FF 
ces WEDNESDAY NIGHT MOVIE 32 
1 WED. 9.00P 120 CBS FF 
2 WED 8.00P 120 
CHEERS 34 
THU. 9.00Р 30 NBC CS 
ku FACTORY 1 
RI. 8.30P 30 ABC CS 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


113 


99 


205 


198 


198 


210 


199 
203 


195 


207 


203 


204 
200 


200 


201 


208 


206 
205 


184 
202 


203 
178 


192 


195 


205 


198 


59 
43 
99 98 
99 
97 99 
97 95 
99 
99 99 
99 A 16.4 32 1392 
96 99 | A 8.1 25 1282 
B 6.4 27 1392 
99 99 |А * 25 993 
B 3.0 24 1104 
91 90 |А 1.17 19 654 
В 84 16 713 
99 |А 10.2 18 866 
99 |A 10.8 20 917 
91 91 |A 8.4 21 713 
B 8.7 18 73 
an А 13.0 24 1104 
99 95 |А 12.1 20 1027 
B 15.2 24 1290 
96 98 |A 11.7 21 993 
B 11.9 19 1010 
99 99 |A 16.8 29 1426 
B 19.2 29 1630 
98 |A 8.7 18 739 
B 8.7 18 739 


є — PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 
sheds | COVERAGE 


E 
WK 1 WK 2|WK 1 WK 2 


J, 


TS our мет RP 


PROGRAM МАМЕ 


WK 
# DAY STA 


HOUSEHOLD AUDIENCES 


AVG. 
AUD. SHARE AUS WK 
% % (0000) 


2ND JUNG 1985 REPORT 


ES 
SIME our нет В 


PROGRAM NAME 
* DAY 


ШАШЫ & 


E 
WK 1 WK 2|WK 1 WK 2| Y 


RAM 
GE 


HOUSEHOLD AUDIENCES 


Аб. 
SHARE AUD. 
% (0,000 


EVENING. CONT'D А 
8.00Р 60 CBS GD 


CRAZY LIKE А ҒОХ 
SUN. 9.00P 60 CBS 
ин 5ТВОКЕ5-5АТ. 
Т. 8.00Р 30 NBC 
ке STROKES ag l 
151 7.30P 


кй TROUBLE, 3 
30P 30 NBC 


ku OF HAZZARD 2 
FRI. 8.00P 60 CBS 
ода; 


WED. 9.00Р 60 ABC 


ҒАСТ5 ОҒ ШЕ 
9.00Р 


8.00P 


30 NBC 
60 ABC А 
FAMILY TIES 


THU. 8.30P 30 NBC 
РИН AND SONS(S) 
. 8.30P 30 NBC 


FINDER OF LOST LOVES 

SAT. 10.00Р 60 ABC 
FOUL UPS, rs BLUMEN 6 
1 TUE. 8.30P 30 ABC U 


sm А BREAK 
SAT. 9.00P 30 NBC 

E TO THE CHIEF 1 
2 TUE. 9.30P 30 ABC 


pico! TO HEAVEN 
8.00Р 
ны STheeT S 


60 
60 


NBC 
NBC 


10.00P 60 ABC 


2 АТ. 10.00Р 60 NBC 


175 я MOVE 4 

8.30P 30 NBC 
JEFFERSONS 4 
1 TUE. 8.30P 30 CBS 


KATE & ALLIE 
MON. 


9.00P 30 CBS 


+ KEY: A= CURRENT REPORT 8--5ҒА50М AVERAGE 


199 


206 
197 


176 
194 


193 
203 


196 
200 


209 


200 


207 
188 


193 


203 


205 
201 


190 


201 


196 
200 


207 


198 


96 


99 
97 


95 
97 


95 
99 


98 
97 


99 


99 


99 
96 


98 


96 
99 


99 


98 
94 


95 


97 


99 
97 


96 


97 


98 
97 


99 


97 


96 
99 


99 
99 


98 
96 


98 


99 


B 
A 


<> wrw» wrw» о>о> шью» >w» 


ль ooro pown 


E 


oi Фоны ouo» H 


KNIGHT RIDER 24 
2 SUN. 8.00Р 60 NBC A 
KNOTS LANDING 29 
10.00Р 60 CBS GD 
KW. SALUTE-FORD THEATRE(S) |201 
.  8.00P 60 CBS GV 
LOVE BOAT 205 
SATA ө оор 60 ABC CS 
Luci ARNAZ SiO 191 
TUE. 8.00Р 30 CBS CS 
MACGRUDER AND LOUD 203 
TUE, , 10-00P 60 ABC op? 
MAGNUM, P. 35 | 206 
THU. — 8.00P 60 CBS PD 
MAMA'S FAMILY 4 | 190 
SAT. — 9.30P 30 NBC CS 
MATT HOUSTON 193 
RI.  10.00P 60 ABC PD 
МАМЕ VICE 34 | 197 
FRI.  10.00P 60 NBC OP 
MAESMIHI IN TV PARTS 2| 177 
ЕВ 8.00Р 30 NBC CV 
MIKE HAMMER 8 | 205 
SAT.  10.00P 60 CBS PD 
MURDER, SHE WROTE 31 | 203 
SUN.  8.00P 60 CBS SM 
NBC MONDAY NIGHT MOVES... 31] 173 
MON. 9.00Р 120 NBC FF 
NBC NEHS DIGEST-M-F 177 | 148 
1 M-F 1 NBC N 
lm Pu 1 
$T. Рі 
NBC NEWS DIGEST 2-M-F 82 | 154 
MON. 9.59р 1 NBC N 
НӘ, ӨР 1 
2m. 10.07 2 
в DIGEST RAT 36 | 153 
. 8.58Р 1 NBC N 
NBC NEWS DIGEST-2-SAT. 18 
25 1 NBC N 
кес Mis nicest SUN 35 | 156 
SUN. 8.58Р 1 NBC N 
NBC NENS DIGEST-2-SUN. 17|171 
. 9.54P 1 NBC N 


200 


201 


197 


205 
201 


190 
202 


197 


189 


202 
207 


193 
148 


166 


150 


159 
153 


97 


93 


99 
98 


89 


76 


81 


11 


81 


83 


99 


99 


96 


98 
98 


96 
95 


99 


97 


98 
99 


96 
17 


85 


79 


85 
80 


21 883 
23 1316 


»0» 0» 
- 
5 
^om л> 


> о>о»> >> о>о> 
- 
5 

N чине bahh oos 


=> то>ш>>» шьш» о>ш 
= о 
эю һь-іл ou. oo 


o> о>о>» => 
S 
Ше voua ню 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


8 — PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


2ND JUNE 1985 REPORT 


NO. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES NO. OF. | PROGRAM | HOUSEHOLD AUDIENC 
PROGRAM NAME JJ STATIONS ОНИ PROGRAM МАМЕ 3, STATIONS | COVERAGE m ы; 
6. AVG. 
WK STA WK START E| AUD. SHARE AUD 
* DAY TE pur Ner PPS Wk 1 Wk 2 WK 1 wk 2 + DAY TIME DUR мет ИЯ ик 1 мк 2 WK1WK2|Y| % ^ X (0000) 
EVENING CONTD | 
NBC NIGHTLY NEHS-SAT.. 31 177 91 |A SILVER SPOONS 188 95 |A 7.2 16 61 
2 SAT. 6.40Р 20 NBC N B SUN. 7.30Р 30 NBC cs ° B 80 16 679 
NBC NIGHTLY NEHS-SUN 26 |164 165 90 90 |А SIMON & SIMON 205 202 97 99 |А 141 24 1197 
SUN. 6.30Р 30 NBC N B 1 THU. — 9.00P 120 CBS d B 20.5 32 1740 
NGC NIGHTLY NEHS 178|202 201 99 98 |A 2 THU. 9.00Р 60 
M-F 6.30P 30 NBC N B 60 MINUTES ^O Q db w 209 209 99 99 |^ 14.2 31 1206 
NBC SUNDAY NIGHT MOVIE 200 200 98 98 |A ӘНЕ; UB M. S 
SUN.  9.00P 120 NBC ru B SPECIAL MOVIE PRESNT.-CBS(S) 201 97 |A 12.2 23 1036 
NBC WHITE PAPER(S) 201 98 А 2 FRI.  9.00Р 120 CBS FF 
1 SAT.  10.00P 60 NBC DN SPENCER ВЕ 177 188 93 97 |А 7.6 15 645 
NEHHART 27 |191 206 95 99 |А я 8 De 19008 
MON. | 9.30P 30 CBS CS B SPORTSBREAK- SAT зв |194 199 92 95 |А 7.9 17 67l 
NEHSBREAK-M-F 181 |14 14 84 84 |A SAT. 8.58Р 1 CBS SN B 11.0 19 934 
1 MON.  9.58P 1 CBS N B SPORTSBREAK-SUN 38 |198 202 94 96 |A 13.1 25 1112 
1 TUE. 9.54р 1 SUN. — В.58Р 1 CBS SN B 176 26 1494 
1 WED.  9.55P 1 
1THU. 10.04 2 T.J. НООКЕВ 31|200 201 97 97 |А 10.0 22 849 
1FR 9,53 1 SAT. В.00Р 60 ABC OP В 12.9 23 1095 
2 MTH 9.582 1 TV BLOOPERS & PRAC. JOKES 30 | 202 203 98 95 |А 13.2 24 1121 
2 TUE. 9.56 1 MON. 8.00 60 NBC CV B 16.6 25 1409 
THREE'S А CROWD 29 | 193 96 А 11.6 20 985 
uoo А TAE юн 30 АВС 65, | 204 202 99 98 А leg $ D 
МЕНЗВВЕАК-ЗАТ. зт | 186 182 89 88 |А 8.8 17 тат SUN. 10.00Р 60 CBS GD B 166 28 1409 
SAT. 9.58Р 1 CBS М B 10.6 18 900 
NEHSBREAK -SUN. 36 | 184 183 88 вт |A 13.4 24 1128 | | 20/20 33 | 205 206 99 99 | А 15.8 27 1341 
SUN.  9.58P 1 CBS N B 15.0 23 1274 THU.  10.00P 60 ABC DN | 100 94 94 8 14-4 24 1223 
ШИП йн 33 | 202 99 A 16.7 27 1418 FRI. 9.00P 60 NBC SF B 9. 8 807 
1 THU. 30P 30 NBC CS B 17.4 27 1477 ЖС 
PEOPLE po-( CRAZIEST THNGS ^ 2|196 198 95 95 |A 9.7 18 824 | | WEBSTER 14 | 202 207 98 98 |А 11.7 25 993 
9.30Р 30 ABC U В 97 18 824 ЕНІ. 8.00P 30 ABC CS в 130 25 1104 
WHO'S THE BOSS? 9| 199 203 96 99 |А 13.7 22 1163 
поку, gems, Өй: НЕЁ & 180 186 95 95 А 69 12 596 TUE. 9.00Р 30 АВС CS В 15.5 25 1316 
REMINGTON STEELE 29 | 201 202 99 99 |А 15.8 27 1341 | МАТЕ FRINGE 
1 TUE. 10.00Р 60 NBC PD B 168 28 1426 | | АВС NEWS:NIGHTLINE -I нон 3| 196 201 97 98 |A 7.1 19 603 
2 TUE. 10.30Р 60 MON.  11.30P 30 АВС N B 56 17 45 
RIPLEY'S BELIEVE IT-NT SP(S 195 98 A 98 20 832 | | АВС NEHSNIGHTLINE 151 | 193 196 95 96 |А 6.2 16 526 
в Зо 30 И uU 1 TUE. 11.30Р 31 АВС N B 56 15 475 
RPLEYS. BELIEVE IT-NOT 34 188 өз |А 6.9 15 586 11.30Р 30 
7.00Р 60 ABC U В 10.7 18 908 11.45P 15 
RIPTIDE 29 | 202 201 99 99 |А 17.0 27 1443 30 
1 TUE. 9.00Р 60 NBC PD B 18.6 29 1579 ED. 32 
2 TUE. 9.30Р 60 2ТН&Е 1 
ST. ELSEWHERE 208 209 99 99 |А 12.7 23 1078 | | АВС Meis NIGHTLINE - iU) 192 94 A 3.4 12 289 
WED.  10.00P 60 NBC СИ B 13.3 23 1129|| 1 THU. 12.00M 16 ABC N 
SCARECROR & MRS. KING 30|203 206 96 99 |А 14.7 27 1248 || АВС ROCKS 32 120 70 |А 21 6 18 
8.00Р 60 CBS GD B 16.5 25 1401|| 2 FRI.  12.01A 31 ABC PC B 20 6 10 


KEY: A= CURRENT REPORT 8 = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND JUNE 1985 REPORT 


3 К NO. ОЕ. | РЕО! HOUSEHOLD AUDIENCES 0. OF | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME н «985 САИ г № PROGRAM МАМЕ „м эз ОА у m 
w START AUD. SHARE AUD. | WK START AUD. SHARE AUD. 
НК ору ОШ our мет нка ико wc wo] | ЖЫ АШМ pav SIAE our мет нкт wo wr wk Y| Е о) 

LATE FRINGE CONT'D | 
ABC SPECIAL REPORT-2:30AM(S) 46 41 A 8 в  68|| 1М-ТН 11.30Р 67 CBS FF B 52 17 441 
1 FRI. 2.30А 33 ABC N LERI ПОР n 
ABC мекен REPORT-GAT. — 35164 161 ве вв |А 45 12 382|| Фр. 11.300 68 
SAT.  11.30P 15 АВС N в 42 11 357|| 2 THU. 12.01А 66 
ABC WEEKEND REPORT-SUN. 36 | 168 164 90 90 ЈА 4.5 15 382 
. 11.30 15 ABC N B 3:9 13 331 LATEMVE св 180 |181 180 92 $2 J^ 31 Hom 
са Ез NIGHTHATCH-1 m v" 57 60 56 58 А 1.0 11  85|| I TUE. 12.37A EH S. qp E 
- р L1 12  93|| 1 WED. 137А 4 

2 M-WSU 2.00А 30 17M. 123A 43 
CBS NEWS NIGHTHATCH-2 80| 79 ы 72 72 |A 1.1 4  93|| I FRI. 1004 43 

M-THSU 2.30A 30 CBS М B 11 14 93|| 2 MON. 12:37А 51 

2 TUE. 12.37А 52 
CBS NEWS NIGHTHATCH-3 98 98 85 85 |А  .9 19 76 

Бел 3 00A 180 CBS N ° B іс а || ЫШ Ма 4 
CBS НЕМ SP RPT-THUCS) 202 98 ЈА 76 20 645 || 2 FRI. 12.37A 50 
2 THU. 11.30Р 31 CBS N SATURDAY NIGHT 32 |197 198 99 99 |A 6.1 19 518 
CBS SUN NEWS-OSGO0D, SPEC(S) 157 85 А 19.5 % 649 || 1541: 21,435 и в те а БЫ 

Š N d * 

CES SUNDAY. NEHS 056000 36 137 п А 5 11 467 | | TONIGHT SHOW 177 |199 200 99 99 |А 1.2 23 611 

SUN. 11.00Р 15 CBS М B 57 12 480 || j M-TH  11.30P 60 NBC GV B 71 22 603 

1FRI. 1L.45P 60 
DAVID LETTERMAN | 143 | 193 192 99 99 |А 41 20 348|| 2 MON. 11.44Р 60 
1 M-TH 12.30А 30 NBC GV B 37 18 314|| 2 TUE. 12.00М 60 
MN. 12.244 30 2 WED. 11.37P 60 
2 TUE. 1.00А 30 2 THU. 11.45Р 60 
2 MED.  12.37A 30 2 FRI.  11.30P 60 
2 THU.  12.45A 30 U.S. ОРЕМ GOLF-THU.S) 198 95 A 49 13 416 
DAVID LETTERMAN I! 143 |193 192 99 99 |^ 29 19 26 1 THU. 11.30P 15 ABC SE 
im TIM 3» Mone к Wm U.S. OPEN GOLF-FRL(S) 193 95 A 3.6 12 306 
2m. L3» 30 1 FRI.  12.05A 29 ABC SE 
2 WED. ОТА 30 WEEKDAY DAYTIME 
2 THU. Е 15А 30 ABC DAYTIME NEHSBRIEF-M-F 179 | 207 206 99 99 |А 8.4 29 713 
EYE ON HOLLYWOOD п4| 99 99 62 62 |a 17 6 144|| MTH — 2.980 1 ABC N В 18 27 6n 
IMEN 12.00M 31 ABC GV в 47 е. ер. 26 1 
К, ç 

І THU. 12.16А 30 2 WED. 257P 2 
20 12.009 30 ABC HORLD NEHS-MORN- 15А „180 | 118 ue m om^ 18 8 153 
2р 12.020, 31 ABC | WORLD NES MORI. 55А UD 172 171 92 92 |А 24 9 204 
FRIDAY NIGHT VIDEOS 35 | 185 183 97 97 |A 3.2 17 272 B 

FRI.  12.45A 90 NBC РС B 3.3 16 280 || ALL MY CHILDREN 174 | 209 210 99 99 |A 8.8 29 747 
ФР 12.304 90 1M-F 1.00P 60 ABC DD B 681 27 688 
G MICHAELS SPORTS MACHNE 38| во өз 49 sila 17 в 14| ^"^, 1:006 2 
1 SUN.  11.58P 15 NBC SC B 15 5 l| ¿rr 100Р 60 
2 SUN. 11.46Р 15 S THU. ГОбР 49 
LATE MOVIE Т 180 | 181 180 92 92 |A 5.4 18 458 i к 


п 


KEY: А= CURRENT REPORT В = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


1? PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


PROGRAM NAME 


45, ав COVERAGE 
мк ST 


ART 
$ DAY TIME DUR мет МК 1 WK 2|WK 1 WK 2 
WEEKDAY DAYTIME CONTO 


ALL STAR BLITZ 45 | 182 88 А 
1М-Ғ 11.00A 30 АВС QP B 
AL STAR BLITZ 5 182 88 |A 
2 МЕ 11.30А 30 ABC ОР B 
2 TUE. 11.30А 27 
2 THU. 11.30А 14 
& 11.55А 5 
ANGIE 5 174 86 |А 
2 M-F 11.00А 30 ABC CS B 
HERES WORLD 177|203 203 299 99 |A 
1М-Ғ 2.00Р 60 NBC DD B 
2 MTUMF 2.00Р 60 
THU. 2.45P 15 
АЕ ЖЕШ). 83 36 |А 
2 THU. 30 NBC 00 
^ THE WORLD TURNS 206 205 99 99 |A 
1 M-F 1.30P 50 CBS "d B 
5 MTUMF 1.30Р 
2 THU. 1.30Р 5 
BODY LANGUAGE 179 |106 105 55 56 |А 
M-F 4.00P 30 CBS PV B 
CAPITOL 182|197 197 295 95 |A 
1M-F 2.30P 30 CBS DD B 
2 МТИЯҒ 2.30Р 30 
2 THU. 2.41Р 11 
CBS EARLY MORNING NEWS 185 | 139 139 89 88 |А 
M-F 6.30А 30 CBS N B 
CBS MORNING NEWS 1 184 | 201 201 99 99 |A 
7.30А 30 СВ5 М B 
CBS КО Mi р 184 | 201 201 99 99 |А 
M-F 30 CBS N B 
DS For OUR E 208 208 98 99 |A 
60 NBC DD B 
i "ығ E 00Р 60 
THU. 1.00Р 55 
FAS OF ud pnt 40|137 137 85 85 |A 
mF 0.00A 30 NBC CS B 
Eu FEUD 168 | 182 89 А 
1 М-Ғ 11.30А 30 АВС QP в 
к. т 174 208 99 99 |А 
1 M-F 60 ABC DD B 
2 МТШЫҒ B 00Р 60 
THU. 3.19Р 41 
b MORN АМЕВ-НЕО-730(В) 184 83 |А 
WED. 7.30A 16 ABC N 
13 KEY: A=CURRENT REPORT B=SEASON AVERAGE 


AU. sHaRe AUD. 
% % (0000) 


тою тою 
оо юш 


алал ww 


то 


Nb ә 


AO www н 
Но оно oo 


woww wa 


лл oo 


HOUSEHOLD AUDIENCES 
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PROGRAM NAME 


HOUSEHOLD AUDIENCES 


NO. OF | PROGRAM 
ЗАП COVERAGE 


21 
23 


212 
187 


246 
246 


255 
255 


467 
467 
153 


543 
586 


187 


WK START [3 
# DAY TIME DUR NET WK 1 WK 2|WK 1 WK 2 
ku MORNING, AMERICA-730 180 | 205 206 99 99 |А 4.6 24 391 
1 M-F 7.30А 30 ABC N B 4.9 23 416 
2 MTUTHF 7.30А 30 
2 WED. 7.46А 14 
6000 ии АЛО! 830 179 | 203 204 98 98 |А 4.9 21 416 
M-F 8.30A 30 АВС N B 5.3 23 450 
GUIDING Heils 206 206 99 99 |A 6.9 22 586 
1 M-TH 3.00P 60 CBS DD B 7.3 23 620 
1 FRI. 3.00P 15 
& 3.21P 39 
2 МТИЯҒ  3.00P 60 
2 THU. 3.01P 39 
LOVING 174 |186 187 94 94 |A 4.3 15 365 
M-F 12.30P 30 ABC DD B 4.1 15 348 
NBC NEWS AT SUNRISE 180|182 182 96 96 |A 2.2 20 187 
M-F 6.30А 30 NBC N B 21 17 178 
NBC NEWS DIGEST-DAYTIME 106|195 194 95 95 |A 4.4 15 3⁄4 
MF 2.57P 1 NBC N B 4.5 15 382 
NEWSBREAK-11.57 183 |181 181 85 85 |А 7.3 28 620 
M-F 11.57А 2 CBS М B 7.0 28 594 
NEWSBREAK -3.57 180|186 189 91 92 |А 6.0 19 509 
M-F 3.57P 2 CBS М B 6.0 18 509 
ONE LIFE ТО LIVE 175 | 207 208 99 99 |A 7.8 26 662 
1 М-Е 2.00Р 60 АВС 00 B 7.2 25 611 
2 MTUMF 2.00Р 
2 THU. 2.02Р 12 
& 2.38P 17 
PRESS YOUR es 181|170 169 83 83 |A 4.9 19 416 
M-F 30A 30 CBS QP B 4.8 20 408 
PRICE IS RICH 1 182 | 207 207 99 99 |A 7.1 28 603 
К; a 11.00А 30 CBS АР B 7.0 29 594 
2 МИТНЕ 11.00А 30 
2 TUE. 11.07А 23 
PRICE IS jet 2 181 | 207 207 99 99 |A 9.3 36 790 
M-F 1.30А 30 CBS AP B 8.7 35 139 
RYAN'S нож! 174 | 172 173 92 91 |А 3.1 11 263 
1 МЕ 12.004 30 АВС 00 B 3.2 12 272 
2 МЕ 12.00N 30 
2 TUE. 12.04Р 26 
2 THU. 12.004 15 
қы НОРЕ- 30 156 78 |А 2.3 8 195 
2 THU. 15 ABC DD 
i ОЕ né CENTURY 177 | 152 152 85 85 |A 5.3 21 450 
M-F 10.30А 30 NBC QG B 45 19 382 
SANTAL BARBARA 177 |191 191 96 96 |A 3.7 12 314 
TN ПЫ 60 NBC DD B 3.5 41 29» 


FOR EXPLANATION ОР SYMBOLS, SEE PAGE A. 


№ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND JUNE 1985 REPORT 


ВАМ | HOUSEHOLD AUDIENCES ) HOUSEHOLD AUDIENCES 
PROGRAM NAME 9 ШШ Ey AGE SU лус | | PROGRAM NAME я sibhs ОА 9 
WK START E| AUD. SHARE AUD. | WK START 
ҮК av SN our мет E wk: welw WK2| Y| 9 SRE (0000) | # DAY ТІНЕ DUR NET REEL WK 1 wk 2|WK 1 wk 2 
WEEKDAY DAYTIME CONT'D 
SANTA BARBARA-CONT'D BISKITTS 12 |191 193 93 94 |A 1.8 15 153 
2 MTUWF 3.00P 60 SAT. —8.00А 30 CBS СА B 24 16 204 
2 THU. 3.00Р 42 
а 353b 7 BUGS BUNNY/ROAD RUNNER 1. |03 203 99 99 A S2 20 44 
SCRABBLE 176 |200 200 96 96 |A 5.2 20 441 5.5 467 
M-F 11.30А 30 NBC QG б PREGA a BUGS BUNNY/ROAD RUNNER 2 24 |202 201 99 99 |А 58 22 492 
SEARCH FOR TOMORROW 178 |151 151 76 76 A рен б ыз 0. ВШ 
. 1 
M-TH 12.30Р 30 NBC DD во 35 45 22 BUGS BUNNY/ROAD RUNNER 3 172 175 86 87 |A 3.7 14 314 
ТРН Ве 24 2.00N 30 CBS СА B 30 11 255 
2M-F 12.30Р 30 св Ses Мам OUTS) 197 97 A 43 12 36 
SUPER PASSHORD 177 |147 144 71 68 |А 3.9 14 331 22 8.30Р 30 CBS SC 
LEM 057090 SONDE QA B 34 13 289 || cəs sroRYBREAK 199 200 98 98 |А 5.0 20 425 
2M 12.004 30 SAT. 11.004 30 CBS a B 47 18 39 
DETROIT GRAND PRIX(S) 199 әв |А 31 11 263 
TODAY SHOW- ТЗ0АМ 180 | 203 203 99 99 |А 4.6 24 391 || 2 SUN. 1.00Р 150 CBS SE 
тол #нон-&з0АН 30 NBC Nro | ооз гоз 39 99 [A 49 2t 215 | ӘМЕО AMD PASO 204 30$ 539 99 A 53 23 20 
M-F "30А 30 NBC N P fo 2 ЗБ SAT. 30A 30 CBS с? В 56 21 415 
° FACE HE NATION 36|165 166 90 91 |A 3.4 13 289 
$25,000 PYRAMID 182 |177 176 88 88 |А 5.2 20 441 SUN. 10.30А 30 CBS CC B 30 10 255 
Ке ОВ e B 52 21 441 || FATHER,SONS 8 DAUGHTERS(S) 193 96 A 38 10 323 
WHEEL OF FORTUNE 206 206 99 99 |A 7.3 28 620|| 1 SUN. 4.30P 60 CBS SC 
M-F 11.00А 30 NBC ы” B 72 29 611 GET ALONG GANG зв | 200 201 98 98 |А 2.9 17 246 
SAT. 8.30А 30 CBS СА в 42 20 357 
YOUNG AND RESTLESS- THU(B) 183 83 |А 6.2 23 526 
2 THU. 35P 36 CBS DD INCREDIBLE HULK 24| 111 по 69 67 |A 27 Ш 229 
va AND ТЕ RESTLESS 181] гов 208 99 99 |A во 28 679 12.30P 30 NBC CA в 37 13 314 
1M-F _ 12.30Р 60 CBS DD в 7.9 29 61 || üE ritus КУШ эв | 190 192 93 94 |А 21 15 178 
2 МТШЫҒ 12.30P 60 3 CBS CN B $20 18 20 
AUS. 18 IN THE НЕН5-_8,56АМ 38 | 199 200 97 98 |A 3.3 19 280 
SAT. 3 CBS CN B 45 21 382 
«НЕЕКЕКО DAYTIME WT iens Š: он 32 | 203 203 98 98 |A 49 20 416 
АВС WEEKEND SPECIALS 180 191 90 96 |A 40 15 340 3 CBS CN B 52 19 441 
SAT.  12.00N 30 АВС нм B 47 16 399 
IN THE талы. 30 197 өт |А 41 17 348 
ABC WIDE WORLD-SPORTS SAT 21 203 99 |A 5.4 16 458|| 2 SAT. 11.564 3 CBS CN B 41 14 348 
SAT. — 4.30P 90 ABC SA B 6.3 16 535 || № THE NENS-12.26PM 12|172 14 86 вт |А 3:5 13 297 
ALVIN AND TH CHIPMUNKS зв | 203 205 98 99 |А 66 25 560 SAT.  12.96P З CBS CN B 2.8 11 238 
SAT. 10.30А 30 NBC СА B 8.1 28 688 
JOHN MADDEN SHOH(S) 193 95 A 38 11 303 
AMERICAN BANDSTAND 161 171 во 84 |A 3.0 11 255|| l SAT. 5.30Р 30 CBS SC 
SAT. 12,30P 31 АВС rd B 34 11 289||KID VIDEO зв | 177 176 91 88 |А 5.0 21 425 
n x K SAT. 11.00А 30 NBC CA B 65 23 552 
ie PET. TE А зо CBS CL : S $$ 46 19 31 
FANTA воі CLASSIC SAT (S 199 96 |A 3.2 10 272 SAT. Ш. К 
б 74.30 90 A ) LITTLES зв | 190 196 94 96 |А 43 17 36 
ATLANTA GOLF CLASSIC-SUN.(S) 207 99 ДА 38 12 323 SAT. ӘБ, Э0 ША к, 54 s 
.  3.30P 150 CBS SE : MEET THE PRESS 34 172 96 |A 26 10 221 
у 2 SUN.  12.30P 30 NBC CC B 31 10 263 


15 KEY: A= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


6 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


2ND JUNE 1985 REPORT 


NO, OF _ | PROGRAM | HOUSEHOLD AUDIENCES NO, OF | PROGRAM | HOUSEH 
PROGRAM NAME RN STATIONS | COVERAGE F = m PROGRAM NANE s, STATIONS | COVERAGE OLD AVOIENGES 
мк START E| AUD. SHARE AUD | м START 
V оа М our мет wk i co ww v | AO РАКЕ У V DAY ПМ our мет wc wo wi wa Y 
HEET The PRESS SEALS) 
1, 156 88 ДА 4.0 14 340 || ВВК, THE AMAZING CUBE 8 |201 202 98 98 |А Ж 
. 2.00Р 30 NBC CC SAT. 10.00А 30 ABC CA B 41 18 39 
ШЕН 400(5) 200 99 А 4.5 14 382 ||5САВҮ SCOOBY DOO FUNNIES 35 | 189 192 94 94 ДА 3.8 
SUN. y 00Р 184 CBS SE 1 SAT. 11.00А 16 ABC СА В 5.0 В 253 
MIGHTY ORBOTE ile de 38 | 200 202 98 99 |А 3,2 АУ Е d l 
. le 272 E 2 |164 167 82 83 |А 4,2 
Гат, | 9.004 |3 ABC СА B 46 19 391 | БАТ. 12.30Р 60 CBS СА 8 $5 H ж 
2 5АТ. 9.00А 30 БӨ HOUSE ROCK -8:25AM 38 |191 192 296 96 |А 2.8 20 238 
8.25А 4 АВС СМ B 3.2 19 272 
MR. T 38 |170 172 88 88 |А 4.0 16 340 эндо ное ROCK -9:55AM 38 |202 203 98 99 |А 4.1 17 348 
ЗАТ. 11.30А 30 МВС СА B 5.9 21 501 SAT. 9.55А 4 ABC CN B 4.7 17 399 
MUPPET BABIES 38 | 203 203 98 98 |А 5.44 26 458 
SAT. 9.00А 30 CBS CA B 60 24 509 i OC WS cu 8|201 202 98 98 Ë 46 17 391 
НВС MAJOR LEAGUE PRE GAME 10 |196 202 98 99 la аз 16 365 || боб Ы Rock-1n2sAM. "3s 109 192 94 94 |А 38 18 323 
2 АГ: E nE a NBC SC B 44 17 3⁄4 SAT. 11.25A 4 ABC CN B 4,8 16 408 
[ Major LENGUE. BASEBALL 10 | 196 203 98 99 |А 6.0 21 509 | |5МІЯҒ5 38 |203 203 99 99 |А 5.2 25 441 
SAT. 1.19Р 134 NBC SE B 6.4 23 543 SAT. 9.00А 30 NBC CA B 61 25 518 
Š SAT. 1.20P 164 SMURFS [I 38 | 203 203 99 99 |А 7.0 30 594 
& 4.19P 28 SAT. 9.30A 30 NBC CA B 8.2 30 696 
SMURFS Ш 38|203 203 99 99 |А 7.8 30 662 
NBC MAJOR LEAGUE GAME-2 3|192 195 98 98 |A 7.0 20 594 БАТ. 10.00A 30 NBC СА в 9.1 32 773 
1 SAT. 4.00Р 191 NBC SE в 6.7 19 569 | | SNORKS 35 | 191 193 95 96 |А 2.9 23 246 
ES MM 113 189 54 x 4 2. Зай 5АТ. 8.00А 30 NBC СА В 3.7 24 314 
Е ЗОР CBS SE É Шейн AND FRIENDS 32 | 137 137 76 75 |А 3.3 13 280 
1 5 ы; £o 1 SAT. 12. фон 19 NBC СА B 49 17 416 
NEW 0001 000 MYSTERIES 36 | 200 200 97 97 |А 4.2 16 357 & 12.25Р 
ЅАТ. 10.30А 30 АВС СА B 4.7 16 399 2 SAT. 12.00N 35 
ONE 22 cur ON-8:28AM 38|190 192 294 95 |A 3.6 26  306||SPORTSBEAT 19| 56 51 А 1.4 5 119 
8.28А 2 NBC СМ в 4.2 25 35 1 SUN. 12.30P 30 ABC SC B 1.4 4 119 
ONE 210 GROW D ESSAN 38 | 194 195 95 94 |A 4.2 24 357 SPORTECIORLU 182 94 А 3.7 10 314 
2 NBC CN B 5:0 237 25 SUN. 4.30P 90 NBC ^ B 4.8 13 408 
ONE 521 "GROW pos o: 28AM 38|202 202 99 99 |А 6.9 26 586 sinit MORNING. 178 176 96 95 |A 4.2 19 357 
SAT. 10.28A 2 NBC CN B 8.5 30 722 SUN. 9.00А 90 CBS "Ы B 4.6 19 391 
ONE TO GROW ОМ-10:5ВАМ 38|202 204 297 98 |A 6.4 24 543 ИРЕМНӘН SUPERPOWERS 38 | 196 197 97 97 |A 35 м 297 
SAT. 10.58А 2 NBC CN B 7.7 27 654 SAT. 8.30А 30 ABC СА B 40 20 340 
ONE TO GROW ON-12:28PM 37|136 137 75 75 |А 3.4 13 289 | | SUPERFRIENDS: 'SUPERPOMERS2 32|191 192 296 96 |A 2.1 17 178 
SAT. 12.28P 2 NBC CN B 4.7 16 399 SAT. 8.00А 30 ABC CA B 2.9 18 246 
Es PANTER AND ЖЫ 35 | 195 196 9% 95 |А 3.9 23 331 H NES pu BRINKLEY 33| 177 182 96 95 |А 42 15 357 
8.30A NBC CA B 4.6 23 391 .30A 60 АВС N B 3.9 12 ЭШ 
ms mot 10 | 150 151 79 74 |А 3.8 14 323 лаф ka 202 203 98 99 |А 3.7 16 314 
1 123 15 CBS CA B 2.8 10 238 9.30A 30 ABC CA B 4.8 18 408 
& К 
2 5АТ. 1.30Р 30 НАЯ BOXING SP(S) 176 91 |А 2.7 9 229 
T ы ЗАТ. 3.008 73 ABC SE 
PRYOR'S PLACE 37 | 193 97 А 3.6 13 306 % 4.2402 6 
1 SAT. 11.30А 30 CBS CL в 4.3 15 365]|USFL FOOTBALL 16 166 87 |А 3:6. 1 306 
2 SUN. 2.31P 186 ABC SE B 4.1 192% 348 


17 


KEY: A=CURRENT REPORT В = SEASON AVERAGE. 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


18 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND JUNE 1985 REPORT 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES 


PROGRAM | HOUSEHOLD AUDIENCE: 
RA эра | COVERAGE Е ЗА AME А, STATIONS | СОМЕКАВ 


Й АВ SHARE ES WE олу SME our мет нка ка Ка wk 2 


PROGRAM МАМЕ 


“к STANT 
£ DAY TIME DUR мет икт WK 2|WK 1 WK 2 


WEEKEND DAYTIME CONT'D 


ki OPEN GOLF-SAT.(S) 213 99 А 5.3 16 450 
1 SAT. 2.00Р 270 АВС 5Е 

U.S. OPEN GOLF -SUN.(S) 213 99 A 7.3 21 620 
1 SUN. 2.00Р 274 АВС 5Е 

WIMBLEDON TENNIS PREVIEW(S) 185 97 |А 3.5 13 397 


2 SUN. 1.00P 60 NBC SA 


19 KEY: A= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


vt Nielsen NATIONAL TV AUDIENCE ESTIMATES ЕМЕ. МОА. JUNE 10, 1985 


TOTAL AUDIENCE ( 16,470 
(Households (000) 8 %) 19.4 
—_ ABC MONDAY NIGHT BASEBALL -------------- (1) 
ABC TV ЖЕР NUR d 
MULTI-SEGMENT ТЕГЕСАЗТ СУ е) 
AVERAGE AUDIENCE í 7,390 
(Households (000) & %) вт бт. CET 8.6* 9.2* 10.0* 
W SHARE OF AUDIENCE % 15 14 * 14 * 141% 15, * 16 * 
AVG. AUD. BY \ HR. X сата, UOS 112727 3.5 86:91. 9.4 9.9 10.1 946 
TOTAL AUDIENCE { 16,470 13,840 13,920 16,220 
Е (Households (0%) 8 %) 19.4 16.3 16.4 19.1 
e—— SCARECROW & MRS. KING —— КАТЕ & ALLIE NEWHART ти ки —— 
Е CBS TV (ROCSUS-SD) (я) (RY(50) 
AVERAGE AUDIENCE { 11,720 12,230 12,230 11,800 
К (Households (000) & %) 13.8 12.7% 14.8* 14.4 14.4 13.9  14.0* 13.9* 
SHARE OF AUDIENCE % 25 24 * 26 * 24 23 23 23уЖ 24 * 
AVG. AUD. BY \ НВ. % 125 13.0 |1442 15.5 (1422 46 119 149 114.1 | 18.8 13,8. 193,9 
1 TOTAL AUDIENCE { 16,640 m 
(Households (000) & %) 19.6 


*—— TV BLOOPERS & PRAC. JOKES — XO MONDAY NIGHT MOVIES ---------- 


N B C TV (50) SUPER FANTASY 


AVERAGE AUDIENCE f 11,630 12,310 
(Households (000) & %) 13.7  13.9* 14.1* 14.5 12.4 14,9% 15,5% 15,3% 
SHARE ОҒ AUDIENCE % 25 — 25 * 25 * 24 20* 24 * 25» 26 * 
AVG. AUD. BY ⁄ HR. € 12.4 14.1 13.8 14.3 12.1 12.8 14.6 15.1 15.5 15.5 15.5 15.1 
TOTAL AUDIENCE 
(siis QR) EX) Ñ 13679 
<-------------------/8С MONDAY NIGHT ба — < 
АВС ТУ Ead pd 
MULTI-SEGMENT НО ВР) 
(шеи Q0) $3) Ñ TY Қ ius T Т, 
* Я ; 
SHARE OF AUDIENCE % Ru Ех pu Eos 195 a а. 
W AV AUD. BY HR. * 5521425 941300. Moe 310 mo 11,9. Заре ае 312.50 
„———є—————с———=ы оз ым ULU. ы арц 
TOTAL AUDIENCE — ( 17,230 19,190 19,270 18,680 
Ë — Households (000) & %) 20.3 22.6 22.7 22.0 
CBS TV < SCARECROW & MR, KING — KATE & ALLIE МИНАТ = ev а LACEY — 
E (R50) (R) (я)(50) (R) 
AVERAGE AUDIENCE ( 13,160 | 16,470 16,900 13,840 
K Households (000) & %) 15.5 14.8" 16.2* 19.4 19.9 16.3  16.2* 16.3* 
SHARE OF AUDIENCE. % 28 | 27* 29* 32 32 28 — 027% 28 * 
AVG. AUD. BY V HR. % 14.0 15.6 18.1 16.3 18.0 20.9 20.1 19.8 16.3 16.0 16.2 16.5 
2 TOTAL AUDIENCE 15,280 20,040 
(ной аж Ñ 18.0 23.6 
<— TV BLOOPERS & PRAC. JOKES mo ——— T NBC MONDAY NIGHT MOVIES. — — ——— — ————« 
NBC TV (80050) REHEHBRANCE OF LOVE 
AVERAGE AUDIENCE f x 
(Households (000) & %) фе Зат 


SHARE OF AUDIENCE % 
AVG. AUD. BY '& НА. % 


TV HOUSEHOLDS USING ТУ МК. 1 
(See Def. 1) WK. 2 
ТЕ 5 TV Households: 84,900,000 For TUE of mE See page A. 


(T)ABC МОМ. NIGHT B5BL.-FILL, ABC, (10:45-11:00PM) EVE.MON. JUNE 17, 1985 


13:2 " 19277 2470 


А-4 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 
TOTAL AUDIENCE 1 ro. 9,590 
(Households (000) & %) 11.3 


Du $ А CROWD FOUL UPS 


ABC TV (аз BLEEPS-BLUNÜERS. 
AVERAGE AUDIENCE 9,850 8,490 
(Households (000) & %) 11.6 0.0 
SHARE OF AUDIENCE % 20 17 
W лус. AUD. BY 1 HR. % ue ов 99 лого 
TOTAL AUDIENCE { 7,220 7,810 
Е (Households (000) & %) 8.5 9.2 
LUCIE ARNAZ JEFFERSONS 
E CBS TV @ 
AVERAGE AUDIENCE 5,600 6,790 
К Households (000) 8 %) 6.6 8.0 
SHARE OF AUDIENCE. % 1i 13 
AVG. AUD. BY № HR. % 6.7 64 80 80 
1 TOTAL AUDIENCE í 21,060 
(Households (000) & %) 24.8 


EVE.TUE. JUNE 11, 1985 


9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 
14,430 12,650 12,060 
WHO'S THE BOSS? Re coea ие memes мо шо — 
(R) 
12,310 10,780 8,910 
14.5 12.7 10.5 10.6% 10.4* 
23 20 в 17* 18 * 
13.6 15.4 13. 3 
15,880 
18.7 


e CBS TUESDAY NIGHT MOVIES --------- 
юпка шуй сипо 


9,17 

10.8 B.0* 9.8* 12.5* 12,9% 
18 13 * 16 * 2b * 20 
8.1 7.9 9.2 10.3 10.3 ләт 12.8 13.1 

19,440 18,420 
22.9 21.7 


<— A TENE — M <-------ПІРТІШЕ ------ «— ——— REBINGTON STEELE — 


N B C TV сах) OC 
AVERAGE AUDIENCE 16,640 4,77 14,520 
(Households (000) & %) 19.6 18.7* 20.55 17.4 17.0* 17.9% 17.1  17.0* 17.3* 
SHARE OF AUDIENCE % 33 33 за 28 28 28 9 28% 30 * 
AVG. AUD. BY НВ. % 17.9 19.5 20.4 20.5 17.4 16.6 17.7 18.0 168 171 17.4 17.2 
TOTAL AUDIENCE. ( 12,920 10,40 11,090 
(Households (000) & %) 4.0 
REAGAN NEWS (1) “© - THE 8055! M TO THE он, AND LOUD ---- 
АВС TV CONF.-ABC (505) GH CHIEF (ву 
) (ор) (050) 
AVERAGE AUDIENCE 10,870 9,000 8,240 
(Households (000) & %) 12.8 10.6 3.7 9.0 10.4* 
SHARE OF AUDIENCE % 21 17 1615ж 18* 
AVG. AUD. BY и HR. % 12.1 13.4 10.7 10.5 8.9 9.1 10.1 10.7 
TOTAL AUDIENCE 18,590 
E (Households (000) & %) { 21.9 
-------------С45 TUESDAY NIGHT MOVIES 
p CBS TV we egg germ 
AVERAGE AUDIENCE [ 11,380 
K (Households (000) & 96) 13.4 10.4* 13.3* 14.7% 15,3- 
SHARE OF AUDIENCE. % 2 AT* 21 * 24 * 26 * 
AVG. AUD. BY W HR. % 9.9 10.9 13.1 13.5 14.5 14.9 15.2 15.4 
2 TOTAL AUDIENCE 19,100 16,900 
(Households (000) & Ж) { 22.5 19.9 
А TEAM. --------БІРТІЙЕ------- REMINGTON STEELE 
NBC TV titt гы tige m 
AVERAGE AUDIENCE 4,010 12,230 
(нши (000) & %) { 15.8* 16,5 154% 17.8* 14.4 14.6% 
SHARE ОҒ AUDIENCE % 26 22% 26 24% 29% 26 24 
AVG. AUD. BY НВ. % 13.8 158 17: фт 156 ПМ 180 151 244 


TV HOUSEHOLDS SING TV WE T 
(See Def. 1) K. 
US hos: d 
(SANAL т Meere 
№5 (3)NBC CONF. ANALYSIS,NBC,(8:36-8:46PM) 


(2)CBS NENS SPECIAL REPORT,CBS,(8:36-9:00PM)(S) 


For explanation of symbols, See page А. 


EVE.TUE. JUNE 18, 1985 


м Nielsen NATIONA TV AUDIENCE ESTIMATES EVE.WED. JUNE 12, 1985 


45 10:00 10:15 10:30 


(ошай (000) E) Ñ 197% 99% "E 
CIC CAES ОО Жолок у, 1.4 
ABC TV (RYSD) (RD) (R) 
AVERAGE AUDIENCE 7,220 
л 1,470 z 
(Households (000) & %) { 8.5 80% 91% 88 в. se Pb: 12.5* 
W WAR OF AUDIENCE Ж 15 15 * 16* 15 13 * de ^ 21 20% 28 * 
. AUD. BY НЕ. % бэ NUM оо а отт ав 952 98 31:321 12:01 12:42! 125 
TOTAL AUDIENCE 
E — (Households (000) & %) { 121802 192% 


CBS WEDNESDAY NIGHT MOVIE ---------- 
LAST OF THE AAT SURVIVORS 
(97050. 


Е CBS TV 


AVERAGE AUDIENCE 9,680 
K Households (000) à %) { 11.4 11,2% ine P» ane 13.1* 14.1* 13.6% 
SHARE OF AUDIENCE. % 20 21 * 20* 2 56 * 22 * 24 * 25 * 
1 AVG. AUD. BY \ HR. % 11:94 1122005. тт ФП 121 124 1959) 14.21 118,0 23:6. 1355 
TOTAL AUDIENCE 17,570 15,280 13,750 13,070 
(Households (000) & %) { 20.7 18.0 16.2 15.4 
HIGHWAY TO HEAVEN —— FACTS OF LIFE DOUBLE TROUBLE ------5Т. ELSEWHERE —— 
NBC TV (R50) (Rs) (8) 
AVERAGE AUDIENCE 13,500 
(Households (000) & %) í 15.9 15.1* 1,85 1210927 EH ue * * 
SHARE ОҒ AUDIENCE % 28 28% 290 * 25 23 xy pus abs 
AVG. AUD. BY М HR. % Vu bombe EO IIS: S B. pc pop 
TOTAL AUDIENCE 10, 14,180 
(Households (000) & %) { Қ; n 1220 16.7 
e ——— — FALL GUY ------ ——— —— DYNASTY ——————^ + TE —————— 
АВС TV (850) (в)(50) а) 
AVERAGE AUDIENCE 
7,900 6,450 10,700 
(Households (000) & %) ( à в» 10.0M 76 7. 8.0% 12.6 11.9% 13.3% 
SHARE OF AUDIENCE % 18 17 * 18* 13 13 * 14* 23 21 * 25 * 
W Аус. AUD. BY V HR. % 8.4 — 9.0 99 101 Ta тә MEG А ро 13:351 1313 
TOTAL AUDIENCE { 16,640 25 
Е Households (000) 8 %) XE CBS WEDNESDAY NIGHT MOVIE ————— ———— ТЕ mue mns 
-————— —— ж Gi 
TV CALAMITY JANE SPECIAL TERRORISM:HAR IN THE SHADOHS 
E (RY(SUS-5D)(SD) 
AVERAGE AUDIENCE ( 8,570 ЕРІҢІЗ 
K Households (000) & %) 10.1 esos 8.8* 11.0* 11.7* 10.8 10.7* 11.0* 
SHARE OF AUDIENCE % 18 Tm 16 * 19 * 20* 20 19 * 20 * 
AVG. AUD. BY М HR. % 5.20 55 Б, 65 іс: ІП H. М4 105. 10:20 12153 
2 ` TOTAL AUDIENCE í 16,730 15,960 15,200 16,050 
(Households (000) & %) 19.7 18.8 17.9 18.9 


<  _ HIGHWAY TO HEAVEN —— FACTS OF LIFE DOUBLE TROUBLE — ST. ELSEWHERE ——> 


NBC TV (R)(50) (а) (а) (а) 


AVERAGE AUDIENCE 1 12,570 13,920 zama 11,630 
(Households (000) & %) 14.8 13.8" 18 Ж 16.4 22-5 1892. 18765 13.8* 
SHARE OF AUDIENCE % 28 27% pour 29 25 24 * 260 


AVG. AUD. BY М НЕ. % 13.1 14.5 15.3 161 15.9 16.9 ij x 15.5 19.62 135 ML 155 


TV HOUSEHOLDS USING TV we } 
See Def. 1 


U.S. TV Households: 84,900,000 


For = of S See page А 


EVE.WED. JUNE 19, 1985 


DHIR W i > 


it Nieisen NATIONAL TV AUDIENCE ESTIMATES EVE.THU. JUNE 13, 1985 


TIME 


TOTAL AUDIENCE { 
(Households (000) & %) 


АВС TV 


AVERAGE AUDIENCE í 
(Households (000) & %; 
М SHARE OF AUDIENCE % 


TOTAL AUDIENCE T 
Ë (Households (000) & %) 


Е CBS TV 


AVERAGE AUDIENCE 

K (Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY и HR. % 


1 TOTAL AUDIENCE 1 
(Households (000) & %) 


NBC Ту 


AVERAGE AUDIENCE 
(Households (000) & %) 


8:00 8:15 8:30 8:45 


9:00 915 9:30 9:45 10:00 10:15 10:30 10:45 


14,770 17,570 
17.4 20.7 
АС THURSDAY NIGHT ЮМЕ ----------------%/%----- 
SHOOTING STARS 
(RASO) 
6,960 13,160 
) 8.2 6.3* t22 8-3% 10:2% 1525 15045 15.6% 
14 12 = 13 * 16: 112% 27 26 * et * 
AVG. AUD. BY \ НЕ. X. 6.5 6.1 1.0 1.3 8.9 9.6 10.1 10.4 15.0.15. 8 sI 12.5 
13,580 19,610 
i6.0 23.1 
— wJ, P.I. ----.-----------5ікка SINON --------- 
(#50) (#50) 
3,080 11,720 
10.7 9:65 11-39 VESO 13757 14.1* 13.9* 13.8* 
19 18 * DIOE 23 232% оз * 23 * CL 
9.6 10.1 11.0 12.0 13.2 13.8 14.3 14.0 14.1 136 140 13.7 
20,970 18,000 15,960 16,050 14,940 
24.7 21.2 18.8 18.9 11.6 
BILL COSBY SHOW — FANILY TIES CHEERS. NIGHT COURT e WILL STREET BLUES ---- 
(а) (RXSD) (я) а) 
18,250 15,790 14,180 14,180 10,780 
21.5 18.6 16.7 16.7 12.7 12,4% JS pa 
40 33 28 27 22 a Gia 23 * 


SHARE OF AUDIENCE % 
AVG. AUD. BY ЙМ HR. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households t %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY \ HR. % 


TOTAL AUDIENCE | ( 
Ë Households (000) 8 %) 


Е CBS TV 


AVERAGE AUDIENCE { 
К (Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY W HR. % 


2 TOTAL AUDIENCE ( 
(Households (000) & %) 


NBC ТУ 


AVERAGE AUDIENCE { 

(Households (000) 8 %) 
SHARE ОҒ AUDIENCE % 
AVG. AUD. BY \ HR. % 


U.S. TV Households: 84,900,000 


20.4 22.5 18.6 18.6 16.7 16.8 16.9 16.4 12,4 | 12.3 | 412.8 | 33,3 


11,140 
14199 20.9 
< ABC THURSDAY NIGHT MOVIE --------- <------0/0----- 
ОЕМ 
7,560 P Ë 
* 7.8* 8.9* 10.9* 161 16.1 16.1 
d dg 14 * 16 * 18 28 28 * 29 * 
Б Ш6 Te ro 86 02 102 1:6 (15:28 1689 165 159 
17,230 12,650 
9% 20.3 14.9 
<— uu, Р.І.----- <-----БІЮ 8 SINON ----- e KNOTS LANDING — 
(860) (в)(50) 
12,570 8,660 
1$ o2 11.4* 14.8 13. 16.35 10.2 10,5% 9.8* 
20 18* 21% ОБИ ол 27% 18 18 18 
бол 9: BO. 11 | 10.6 139 158 100 11.0 а 9.9 [а 
‚190 17,830 16,050 14,260 16,050 
%4% 21.0 18.9 16.8 18.9 Шы. 
FAMILY TIES CHEERS. BIGSHOTS IN e— HILL $ —— 
"шиш рде am w 
14,350 11,970 12,140 
p 80 16.9 14.1 14.3 14.0* 14,5* 


35 24 25 
18.9 21.3 18.9 19.2 17.3 16.6 14.4 13.7 14.0 141 143 14.7 


For explanation of symbols, See page А. 


EVE.THU. JUNE 20, 1985 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. FRI. JUNE 14, 1985 


(asas opu SU { 13,500 9,850 9,850 9,170 9,510 
00580105 15.9 10.8 11.2 
WEBSTER PEOPLE DO- —— MATT HOUSTON ----- 
ABC TV (R) CRAZIEST THINGS (а) 
(50) 
AVERAGE AUDIENCE í 11,210 8,320 8,410 7,640 7,300 
MUERE 4 13.2 9.8 ч 9.0 425 8,2% з 
28 20 9 16 5 15 6 
ү AVG. AUD. BY \ НЕ. % 12.3 14.1 9.9 9.7 Ө. _ 10:2 8.7 9.3 (29) 8.6 8.8 9.3 


TOTAL AUDIENCE T 10,190 18,080 
Ë Households (000) & %) 12.0 21.3 
«----- DUKES ОҒ HAZZARD —— 


Е CBS Ту (ROCSUS-50) 


AVERAGE AUDIENCE 7,130 
K (Households (000) & %) 8.4 725% 9,3% 
SHARE OF AUDIENCE % 17 16 * 19 * 
AVG. AUD. BY у, НВ. % 7.5 7.6 9.0 gT 
1 TOTAL AUDIENCE 1 6,880 8,910 
erp pa ". oum. IN ч SPENCER 
N B C TV ‹а)(50) 
AVERAGE AUDIENCE { 5,430 7,300 
(Households (000) & %) 6.4 
SHARE OF AUDIENCE % 14 17 
AVG. AUD. BY \ НВ. % 6.9 6.0 8.1 9.1 


0 
TOTALAUDIENCE { 10,360 910 10,870 10,700 9,34 
i 2. 6 11.0 
(Households (000) & %) а 10 12.8 i 
PEOPLE 00- MATT HOUSTON —— 
жета CONEDY FACTORY D epe sari іш 
АВС TV (RXS0) сау 
0 
AVERAGE AUDIENCE 8,660 7,390 8,910 8,740 7,13 р e 
C SHARE Or AUDIENCE : E 187 E "ns BUB lé 
W ЖАШ. Үн н х 2, 118 592 iaa 100 1:0 929 10.7 Б Өл |8,6 18:9. 
3 TOTAL AUDIENCE { 13,670 17,570 
(Households (000) & 5 в SE E Ел 
CBS TV iun. 
к 10,360 
AVERAGE AUDIENCE 9,170 КЕСТІ m ЕС БҰ 
T | rd NEU ам IE S 
А а 106 1257 p \ А 
AVG. AUD. BY V HR. % 10.19 39:4. Шо 11.9 107 115 122 3 
17, 
2 от AUDIENCE { 6,520 7.397 11,630 E 
(Households (000) ; } Е 
ШАЛЫНДЫ “Бұта (4 (а) 
NBC TV ms 
13,580 
AVERAGE AUDIENCE [ 4,670 5,600 teiba amg ДЕШЕ ЫК us a 
(Households (000) & %) 5.5 m ce iue 120 ете gu 
ОА. BV W HR. % 5 то 78 вт 95 10.9 150 16.1 166 16:4 


AVG. AUD. BY % НВ. % 6.0 5.0 6.0 


TV HOUSEHOLDS USING TV AN 1 
(See Def. 1) 


U.S. TV Households: 84,900,000 EVE. FRI i JUNE 21, 1985 


А-11 


a12 Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. ЗАТ. 


7:00 7:15 1:30 7:45 8:00 


JUNE 15, 1985 


8:15 8:30 845 900 915 9:30 9:45 10:00 10:15 10:30 104) | 


MEER. ( 54 4% gs 
р ——— 6 UNE B0ME— 5: FINDER % 1031 іші on 
ABC TV "SS ЕЙ 
AVERAGE AUDIENCE 8,570 
(Households (000) & %) { б 52570 2 
"ur m 101 э, 19,85 101 9.6» 10.6* 12.3 11.87 12.9% 
AVG. AUD. ВУИ HR. % 9.09.9 10.9 107 93 Ве 10.1 Xa Ц“ ON 21. EM 
Е а Í * m "i 
— au — ax — nu wa — 
E CBS TV ЕЙ ‹в)50› e 
AVERAGE AUDIENCE 6,370 
(Households (000) & %) { 1 о Н 
K SHARE OF ШЕН X d d i MUN 15% ua E: pe E 
AVG. AUD. BY & HR. % P S 
1 ЛЕСЛЕН Шз оз из з puls 
KT E т ТЮ 3g ТІСІН! ЛЯ 
E 3 š 10.3 
a) DIFF'RENT — IT'S YOUR MOVE n А м МАША’ 
NBC TV июне. (#50) ES d 
AVERAGE AUDIENCE 8,410 
(Households (000) & 96) { . $.9 i Eo 31929 "V eer * 
SHARE OF AUDIENCE X 22 * 22 23 25 23 Ho i^ 
AVG. AUD. BY A HR. % 8.8 9.4 10.4 10.5 11.6 12.6 12.9 11.4 11.9 ША: 2628. 115.0. | 5% 
- 
TOTAL AUDIENCE 1,38! 10,780 E 
(Households (000) & Ж) ur 12.7 SS 


emmm Y.). HOOKER —— ——— ONE BOAT ------- AES нки» oF Ет Loves — 


АВС TV (RYXSD) (850) 


AVERAGE AUDIENCE 8,320 7,810 9,340 
(Households (000) & %) 9.8 9.4* 10.35 9.2 8.” 9:8* Шо мм 10.9* 
SHARE OF AUDIENCE % 25 1% 22* 18 18* s T p Hn 
W лус. AUD. мин % Әса 4% 100 10.5 83 90 97 99 11.0 11.1 11,0 109 
E TOTAL AUDIENCE ы { 8,210 11,550 9,580 
Households (000) . б . 
š оиа M —— r ——— MIKE —— 
Ë CBS TV (R)sD) (150) (а) 
AVERAGE AUDIENCE 6,200 8,490 1,220 
(Households (000) & %) 7.3 6, 7,8* 10.0 9.5* 10.4* 85 8.9" 8.8* 
K SHARE OF AUDIENCE % 16 16* ыза ^20 . ”% 204 16 16% 17 * 
AVG, AUD. BY W HR. % Зей та баа 51 |104 ша ва 4 (84 |42 
2 "TOTAL AUDIENGE { 8,070 5,420 10,610 11,460 117350 
(Households (000) & Ж) 9.5 Ini 12.5 13.5 16.9 
Шыр IT'S YOUR MOVE GIMME A BREAK АМАН TAY — — — HUNTER ———— 
NBC Ту SIRE SAC [e a (RYS0) a 
AVERAGE AUDIENCE { 6,960 7,810 9,080 10,100 10,610 
(Households (000) & ) 8.2 HG 10.7 ijs is ви 13.0; 
SHARE OF AUDIENCE % 19 
AVG. AUD. BY А HR. % те 87 89 96 100 14 18 120 12.0 122 127 13,8 


TV HOUSEHOLDS USING ТУ WK. n 
See Def. 1 WK. 


U.S. TV Households: 84, ог explanation 
1 )NBC MAJOR XUL -2,CHICAGO ИНЕТЕ SOX VS CALIFORNIA,DETROIT VS N.Y. YANKEES , NBC, MULTI-SEGMENT 
ЕТІС; EVE.SAT. "JUNE 22, "1985 


^u Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. JUNE 15, 1985 


11:00 11:15 11:30 11:45 12:00 12:15 12: 1:30 1:45 2:00 215 2:30 2:45 


TOTAL AUDIENCE í 3,990 
(Households (000) & %) 4.7 
АВС Ту фе 
SAT. 
AVERAGE AUDIENCE { 3,820 
(Households (000) 8 %) 4.5 
SHARE OF AUDIENCE % 11 
W AV AUD. BY W HR. % 4.5 
TOTAL AUDIENCE { 
Е Households (000) & Ж) 
AVERAGE AUDIENCE { 
K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY № HR. € 
ттт { 8,740 
(Households (000) & %) 10.3 ads 
— OM 
N B C TV csusktk 59340, зрну 
(Шау: 
AVERAGE AUDIENCE f 4,840 
(Households (000) & %) S.T 6.6* 6.1* 4.9* 
SHARE OF AUDIENCE % 19  18* 19 * 19 * 
AVG. AUD. BY 4 HR. % 1.4 6.5 6.3 5:9 5.4 4.3 4.1 
- 
TOTALAUDIENCE { 3,990 
(Households (000) & Ж) 4.7 
АВС 
АВС TV Tr 
SAT. 
AVERAGE AUDIENCE 3,740 
(Households (000) & %) 4.4 
SHARE OF AUDIENCE % 12 
TOTALAUDIENCE — { 
E (Households (000) & 9) 
AVERAGE AUDIENCE f 
K (Households (000) & %) 
SHARE OF AUDIENCE. % 
AVG. AUD. BY V, HR. % 
2 ` TOTAL AUDIENCE ( 10,530 
(Households (000) & %) 12.4 MONA AT 
— — 
NBC TV сак оом 
AVERAGE AUDIENCE 63 5.2% 
(Households (000) & %) 20 20» 


SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TV HOUSEHOLDS USING TV WK. 1 
Xr- те For explanation of symbols, See page А 


U.S. TV Households: 84,900,000 EVE. SAT ) JUNE 20. 1985 


A-15 


6.8 59 5,2 4.9 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. att JUNE 16, 1985 


10:30 10:45 


TOTAL AUDIENCE із, 
(Households (000) & %) 1 070 16,560 


бетт, 
АВС TV рас жан SFECD ] 


AVERAGE AUDIENCE f = 
cE 9,000 1,050 
(Households (000) & %) 10.6 10.2* 8 
W SHARE OF AUDIENCE к 22 s 1215 Uds бы ^ + ^ е là 
AVG.AUD.BYW HR. % — 9.9 104 11.1 à S Br 28" ii 
E «UM. sqa gra 14,940 17,320 18,680 
Е CBS TV € uns — —, — ta, sit wort — — uv LIKE A FOX — А JOWN, во. - 
(050) 
AVERAGE AUDIENCE 10,780 10,780 
z г 13,160 
K (шин (ра { 1.7 aane ner ВИ Alas nne 155 ges 16.6% "MOT. ds. 17.6* 
ж ж 3 
1 ANG. AUD. БУМ НЕ. X 125 130 12в 5/18 їз ado (13:9. 55054 ма єз ыа iea ra 
TOTAL AUDIENCE 7,640 9,000 ler 
РЕ ЕУ: H в %4% 


23.7 
PUNKY BREWSTER ИШИП [тт Бтз АЮ 
NBC Ту m Ë cr АБЕ 


AVERAGE AUDIENCE 6,280 7,730 13,920 12,230 
; j 3 11,380 
Шет. [^ei &*) { Ti 9;1 16.4 14.4 13.4 19278 13.2* 13,5% m 
UDIENCE X — 16 19 32 27 24 25% 23 24 * 1°, 
AVG. AUD. BY МНЕ. % 7.0 1.8 8.4 9.8 15.4 17.4 14.5 14.3 14.1 13.3 13.2 13.3 13.8 13.2 13.2 Wn 
- 
TOTAL AUDIENCE 
(Households (000) & Ж) ( 92% 205900 


Ane $ BELIEVE ІТ-ЮТ- --> —— n ABC SUNDAY MIGHT MOVIE ———————————— —— 


ABC TV a (CLOSE ERCODNTERE DO TE TREND кю 


AVERAGE AUDIENCE 
5,860 š 8,830 
(Households (000) & %) { 6,9  6.4* 7,58 10:4 8,5% 8.4* 9.5* 10.6* 12.4* 12.8* 
SHARE OF AUDIENCE ж 16 15% ies 20  18* 16 * 18 * 19 * 22 * 23 * 
AVG.AUD.BYWHR. % в: 67 10 7.9 86 8.5 8! 8.2 9.25 9.8 10.3 11.0 12.1 12.7 12.0 12.7 
TOTAL AUDIENCE f 10,080 16,390 17,320 16,640 
Ë (Households (000) & %) 21.3 19.3 20.4 19.6 
— _ 60 нала — «——— MURDER, SHE WROTE — CRAZY LIKE A FOK —— ТАРР JONN, 12. — 
Е CBS ТУ (RSD) (R50) 
AVERAGE AUDIENCE (13,390 12,400 12,570 13,500 
К Households (000) £ ) 15.7 15.1 16.2* 14.6 14,0% 15.1* 14.8 14,1% 15.4* 15.9 15,5% 16.3* 
SHARE ОР AUDIENCE % 50-54% 3* 30. 30 * 9% "er 9% 28 * 29 28" 30 * 
AVG. AUD, BY W HR. * 14.0 15.4 16.4 161 13.8 14.2 14.8 15.4 14.0 14.2 15.0 159 15.1 15.8 16.3 16.4 
2 Г rg 7,050 11,890 20,950 
(Households (000) & Ж) 9.1 8.3 14.0 24.2 
PUNKY BREWSTER — SILVER SPOONS. .------- KNIGHT RIDER --- —M—— МВС SUNDAY NIGHT NOVIE ——— 
NBC TV [n (850) GOING АРЕ 
AVERAGE AUDIENCE { 5,490 $,110 8,830 10,610 
(Households (000) & Ж) 6.4 1.2 10.4 9,5% Dae 12.5. 1235 12,7* 12.4* 12.8* 
SHARE OF AUDIENCE % — 15 16 200%» 20* 23 23% 23 * 22 * 23 * 


AVG. AUD. BY \ HR. % 6.3 6,5 6.8 7,5 8.8 10.3 106 11.9 12,37 12227 ОК те 12.4 12.5 12.7 12.9 


TV HOUSEHOLDS USING TV МК. 1 
(See Def. 1) WK. 2 


U.S. ТУ Households: 84,900,000 


For explanation of symbols, See page А. 


EVE.SUN. JUNE 23, 1985 


A-17 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 


EVE. SUN. 


1:45 2:00 


JUNE 16, 1985 


215 720 724 


12:45 1:00 1:15 1:30 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE ( 

(Households (000) & %) 
SHARE OF AUDIENCE % 

W лс. AUD. BY ⁄ HR. X 


TOTAL AUDIENCE í 11,040 
Е (Households (000) & %) 0 


Е CBS TV 


AVERAGE AUDIENCE { 8,490 
К (Households (000) & %) 10.0 

SHARE OF AUDIENCE % 22 

AVG. AUD. BY K HR. % 11.0 8.9 


l м AUDIENCE { 1,700 
(Households (000) & %) 2.0 


жы? ва D 
cien m 
ы Еа 

а ERES 


(1) G MICHAELS. 
(505) SPORTS MACHINE 
NBC TV Con) (11:58 qo: 130 
AVERAGE AUDIENCE { 1,610 
(Households (000) & %) 1.9 
SHARE OF AUDIENCE % 8 
AVG. AUD. BY V HR. % 2.1 1.9 
- ж- , 
TOTAL AUDIENCE 4,160 
(Households (000) & %) ( 4:9 
ABC 
ABC TV Р 
SUN. 
AVERAGE AUDIENCE { 3,990 
(Households (000) & %) dut 
SHARE OF AUDIENCE % 13 
М мело вна 
TOTAL AUDIENCE { 4,920 
Ë — (Households (000) & %) 5.8 
as 
CBS TV Eos 
E 056000. 
AVERAGE AUDIENCE { 4,670 
K Households (000) & Y) 5.5 
SHARE OF AUDIENCE % 11 
AVG. AUD, BY № HR. 5,5 
2 TOTAL AUDIENCE { 1,270 
(Households (000) & %) 1.5 | 
2) _ G MICHAELS 
N BC TV dm SPORTS MACHINE 
ce ais ME DANT 
AVERAGE AUDIENCE ( 1,190 
(Households (000) & %) 1.4 
SHARE OF AUDIENCE % à 
AVG. AUD. BY А НВ. % 1.4 1.3 


TV БЫА ө тү ШЕ 1 


US. TV. Households; 84,900,000 For explanation of symbols, See page ^ 
n - 1 -11: 
А due NEWS SPL RPI-SUN,NBC, (11:30-11:58PM) (2)NBC NEHS SPECIAL RPT-SUN,NBC(11:30-11:46PM) EVE.SUN. JUNE 23, 1985 


кю Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.-FRI. JUNE 10-14, 1985 


7:00 7:15 7:30 2 š B $ ў $ J E 245 10:00 10:15 10:30 104% 
TOTAL AUDIENCE í 4,920 5, M) 
(Households (000) & *6) 5.8 
«— GOOD MORNING, АШЕВІСА-730 — «—— GOOD MORNING, Jii. 830 — 
ABC TV (60-0)  ' (PARTICIPATING) (C0-OP) — ' (PARTICIPATING) 
AVERAGE AUDIENCE í 3,990 р 4,250 
(Households (000) & %) 4.7 5.0 
SHARE OF AUDIENCE % 24 21 
ү AVG. AUD. BY М НЕ. % 4.7 4.7 4.9 5.0 
Е аи “ { 3, 080 3, 229 5,350 4,920 
louseholds 6.3 5.8 
CB S тү as Жөке NEWS d нию NEWS $25,000 PYRAMID PRESS YOUR LUCK 
AVERAGE AUDIENCE í 1 2,380 2,800 4,500 4,250 
K (Households (000) & 96) 2.8 3:8 5.3 5.0 
SHARE ОҒ AUDIENCE % 15 14 21 19 
AVG. AUD. BY МНЕ. % 2.8 2:9 3.2 3.3 5.0 5.7 5.0 5-1 
1 TOTAL AUDIENCE í 4, о 5,010 4,080 4,920 
(Households (000) & %) 5.9 4.8 5.8 
<------ TODAY SHOW-7.30A4 ———> «———— TODAY SHOW-8.3044 ---- FACTS OF LIFE SALE OF THE 
N BC TV (c0-00) (PARTICIPATING) (co-0P) (PARTICIPATING) 53 CENTURY 
AVERAGE AUDIENCE í 3,910 4,160 3,400 4,160 
(Households (000) & %) 4.6 4.9 4.0 4.9 
SHARE OF AUDIENCE % 24 21 16 19 
AVG. AUD. BY \ HR. % 4.7 4.6 5.0 4.8 3.8 4.1 4.7 5.0 
- - =- =- 
КҮҮ чп s 
«— GOOD MORNING, AMERICA-730 — «—— GOOD MORNING, AMERICA-830 — (1) 
АВС ТУ (CO-OP) (PARTICIPATING) (OP) (60-09) — ' (PARTICIPATING) (ш) 
AVERAGE AUDIENCE 
coo Q0) 13) Ñ 3:30 50 
SHARE ОҒ AUDIENCE % 2 3 
AVG. AUD. BY ú HR. % $5 ass M Imc 
E ДЫЛЫ % í 2,890 3 we 5 7680 4 1210 
louseholds. ) 3.4 
CBS TV CBS MORNING NEWS CBs ae NEWS $25,000 PYRAMID PRESS YOUR LUCK 
AVERAGE AUDIENCE ( 2,290 2,550 4,330 3,990 
K (Households (000) & %) оТ 3.0 Ex 4.7 
SHARE OF AUDIENCE % 15 13 20 18 
AVG. AUD, BY МНН. % 2.7 27 259, 3.2 4.8 5.3 4.6 4.8 
2 4,920 5,180 4,670 5,770 
(Households (000) & %) 5.8 6.1 5.5 6.8 
a TODAY SHOW-7.30AM ---- «———— TODAY SHOW-8.30AM — FACTS OF LIFE SALE OF THE 
NBC. TV CCOOP) (PARTICIPATING) (C0-0P) —— (PARTICIPATING) Е CENTURY 
AVERAGE AUDIENCE { 94919 4,250 ERIS 4,840 
(Households (000) & %) 4.6 5.0 25 T 
SHARE OF AUDIENCE % 24 22 
AVG. AUD. BY \ HR. % 4.5 4.8 5.0 5.0 452 4.8 Bn 5.9 


olds: For explanation of сг See page А. 


9 Ер CIAL Бі ыы DAY MON.-FRI | JUNE 17-21, 1985 


| 


Mn 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY MON.-FRI. JUNE 10-14, 1089 


TIME 11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:20 "PW 
TOTAL МИн, { 2,630 2, 120 2, He т uo SD 
Households (00 ) 3.1 . Б 
s e ALL STAR BLITZ Tant FEVD ow $ HOPE LOVING e ALL NY CHILDREN — e ОНЕ ны UVE — 
AVERAGE AUDIENCE 2,120 2,210 2,550 3,740 7,470 6,620 
(Households (000) & 96) { 2.5 2; 3.0 4.4 8.8 8,3% 9.3% 1.8 DL 15% 
SHARE ОҒ AUDIENCE % 10 10 11 15 eR 27 30 26 26 T 
ү AVG. AUD. BY У НЕ. % 2.6 2.4 2.6 2.1 2.8 3.1 4.1 4.6 1.8 8.9 9.5 9.2 7.8 71.7 7.8 729. 
Е TOTAUAUDIENGE { 7,130 B x T po 
Households (000) 8.4 5 E E 
‹ ; PRICE 18 PRICE 18 RIGHT 2 a—— YOUNG AMD THE RESTLESS ——» «———— AS THE WORLD TURNS — CAPITOL 
E CBS TV RIGHT 1 (80) 
AVERAGE AUDIENCE 6,030 7,810 1,050 5,430 4,500 
K Households (000) & %) ( 1.1 9.2 33 g.1* 8.5* 6,4 6,4% AA qu 
SHARE OF AUDIENCE % 27 35 e. 29 29 21 21 i 
AVG. AUD. BY \ HR. 96 6.8 1,4 8.9 9.5 8.0 8.6 8.3 6.4 6.3 6.5 6.3 5:3 5.4 
1 ко AUDIENOE { 5, е 3, po 248 т.200 D 
(Households (000) & 96) . . 2 
PE PASSIDRI EARCH FOR. «————[0АҮЗ ОҒ OUR LIVES — — ANOTHER WORLD — 
N BC TV © SCRABBLE s d NORD SEARCH RO r^s 
AVERAGE AUDIENCE 6,200 4,410 3,230 2,890 6,030 4,840 " 
ursi ака ааа таға а 
AVG. AUD. BY и HR. % 7,1 1.4 522 5.3 379 3.8 3.3 3.5 6.6 1.1 1.3 7.4 5,8 5.7 5,7 5,5 
== К 
TOTAL AUDIENCE 
3,140 2,800 3,140 4,250 9,680 8, 5560 
(Households (000) 8 %) { 3? 475 n 25 1690 
ANGIE ALL STAR BLITZ RYAN'S HOPE LOVING e ALL WY CHILDREN —— Ве. LIFE TO LIVE —— 
ABC TV (09) >(5И5-0ғ) »(SUS-OP YD). 
mers d 1 2,550 2,460 2,720 3,650 7,390 6,620 
* * * * 
3.0 229 32: 4.3 8.7 8.4 9.1 1.8 8.0 7.8 
SHARE OF AUDIENCE % 12 11 12 15 28 28 * а 2 5 
AVG. AUD. BY \ НЕ. % 29 27 27 27 
3:1 3.0 2:0 2.8 Sl 3.4 4.0 4.5 8.0 8.8 9.1 8.8 7,9 1.9 DT 7.8 
E ON MM Б í 7,050 9,170 8,570 7,130 5,180 
оизеһо105 ) 8.3 10.8 10.1 8.4 6.1 
PRICE 15 PRICE 15 RIGHT 2 +— YOUNG AND THE RESTLESS ——» г----- AS THE WORLD TURNS —— CAPITOL 
E CBS TV RIS [2 ЕСІ) (85-09) S(SU5-06) 
AVERAGE AUDIENCE { 6,030 7,980 6,540 5,520 4,670 
К (Households (000) 8 %) Tel 9.4 1.1 T.8* 167 2655 6.5* 6,6% 575 
SHARE OF AUDIENCE % 28 36 27 28 * отар Үл! ri 2251 М 
AVG. AUD. BY 4 HR. % 6.7 1.4 9.1 9:5. 53 7.8 Z]. 7.8 6.5 6.6 6.6 6.5 555 5:5. 
2 BE M 7,300 5,090 3,990 3,310 1,730 5,520 
louseholds ) 8.6 6.0 4.7 2:9 9.1 6.5 
WHEEL OF SCRABBLE SUPER PASSWORD SEARCH FOR <—— DAYS ОҒ OUR LIVES —  —- ANOTI 
N B C TV FORTUNE TOMORROW >(505-0Р) жасар” 
AVERAGE AUDIENCE í 6,200 4,410 2,120 5,600 4,410 
(Households (000) & %) 1.3 5.2 Š ED 6.6 6.6* бте 52 
SHARE ОҒ AUDIENCE % — 29 20 4 ті 21 — 22* 2A us 
AVG. AUD. BY М НЕ. % 7.2 1.4 5.2 z Я 4.0 2,2 3.3 6.1 f 6.8 6.6 5.4 


For explanation of symbols, See page A. 


1985 


DAY MON.—FRI. JUNE 17-21, 


DAY MON.-FRI. JUNE 10-14, 10% 


5:00 5:15 5:30 5:45 6:00 6:15 0:30 64% 


к“ 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


TIME 3:00 3:15 3:30 3:45 4:00 4:15 4:30 


4:45 


9,340 
TOTAL AUDIENCE í 10, {020 i E 
=н ке GENERAL HOSPITAL - AEC ЖАК 
---- 
АВС ТУ a 
AVERAGE AUDIENCE { Teu. °. Ў i БМ 
(Households (000) & %) 9:20 Нок 9,3% т E 
SHARE ОҒ AUDIENCE % 29 30 29 ç : oem 
W AVG. AUD. BY V HR. % — 9.0. 9.3. 9.5. 9.2 lI 
TOTAL AUDIENCE ( 7,730 š 2; 30 dg г pe 
E (Households (000) & %) 9.1 


< — GUIDING LIGHT -----» BODY LANGUAGE 


Е CBS TV 2 


9,510 
AVERAGE AUDIENCE ( 6,030 a 1810 m 
K (Households (000) & 96) 12% 6,9% T 2.2 3 
SHARE OF AUDIENCE % — 23 29 * 23 7 М ems 
AVG. AUD. BY 4 HR. % 66 170 7.4. 7.3 A 2:9 — 
1 "TOTAL AUDIENCE 4,670 ў г 
(Households (000) & %) { 5.5 HBC NIGHTLY NEWS 


SANTA BARBARA —> 


NBC TV 


8,320 
AVERAGE AUDIENCE 3,230 р 9:8 
(Households (000) & 96) 3.8 S ;8^ ie 21 
SHARE OF AUDIENCE % — 12 12 : ) 9.1 9.9 
AVG. AUD. BY НА. % 398 38 38 3.9 
TOTAL AUDIENCE 
domos qu) & ж) Í ИТ 10,020 


11.8 
А B с TV лит gep. %; тоте 


ЛШ AUDIENCE Ү тш 
(000) & %) 5 
SHARE OF AUDIENCE % 592091 des Do 
AVG. AUD. DYW WR, % | || ТЕШТЕ 
"TOTAL AUDIENCE 
7,130 
E amaga фею 1071 4 SB 1246 
e- GUIDING LIGHT ------ BODY LANGUAGE нын NEWS- 
E CBS TV Eie RATHÉ 
AVERAGE AUDIENCE 5,600 
K Households (000) & %) { l т e IP "ry 
SHARE OF AUDIENCE % 22 — 22* mM т. КУ 
н AVG.AUD.BYWHR X 6з 66 68 68 20 2.1 1083 12.3 
(Households (000) & %) 45 9160 
NBC TV — — SANTA мм — NBC NIGHTLY NEWS 
AVERAGE AUDIENCE 2,970 
(Households (000) & %; $5 9,4% 3.6* 549 
SHARE OF AUDIENCE X — Ji die 12 21° 
AVG. AUD. BY W НЕ. X 34 34 317 34 ВС 


10.1 


Ғы == of symbols, See page А. 


А-25 DAY MON.-FRI. JUNE 17-21, 1985 


«n М/е/ѕел Maona. TV AUDIENCE ESTIMATES DAY SAT. JUNE 15, 1985 
5 8:15 8:30 
TOTAL AUDIENCE { 2,890 3,820 2, 450 3,820 4,670 4,580 
(Households (000) & %) 3.4 4.5 4.5 5.5 5.4 
SUPERERIENDS : SUPERFRI ENDS: К ORBOTS | TURBO TEEN RUBIK, THE. NEW SCOOBY 000 
ABC TV ERPOMERS2 SUPERPOWERS (944-4404) (50) AMAZING CUBE MYSTERIES 
(50) (50) 
AVERAGE AUDIENCE { 1,950 3,140 87 20 3,060 4,080 3,740 
(Households (000) & 9) 2.3 3.7 3.6 4.8 4.4 
W SHARE OF AUDIENCE % 17 22 i^ 15 17 16 
AVG. AUD. BY ⁄ НВ. % : E [ood Dl 4S3 34 4.3 
TOTAL AUDIENCE T 2.120 3,140 6,110 5,600 5,940 5, 860 
Ë — (households (000) & %) 3.7 72 в. 
CBS T " Pisans GET ALONG GANG MUPPET BABIES DUNGEONS, AND віз 8 ЕТТІ TY gon 
($0) (50) 
Е (50) 
AVERAGE AUDIENCE í 1,440 2,630 4,840 4,580 4,500 4,920 
K Households (000) à %) 1.0 3.1 5.7 5.4 5.3 5.8 
SHARE OF AUDIENCE % 13 18 28 23 19 21 
AVG. AUD. BY М HR. % E Е 2 5.6 5.3 БЕ |55 БӘР 58 
l “Тоты. AUDIENCE { 3,060 7.050 
(Households (000) & Ж) 3.6 
NB TV SNORKS "im K PANTHER 5. ее 1 SMURFS II ЕЗГІ AN NAND JHE 
(50) (50) 
C (50) (sp) 
AVERAGE AUDIENCE í 2,380 3,310 4,500 5,690 6,620 5,770 
(Households (000) & Ж) 2.8 3.9 5.3 6.7 7.8 6.8 
SHARE OF AUDIENCE % 21 23 26 28 28 24 
AVG. AUD. BY А HR. % oap Е (401 647 5 2642 TOO 81 та (8.87 6.9 
(ЛА ДУШЕ { ч 
ouseholds (000) & %) 2,04 
ABC TV 24 ЕЕ $5 ES 4,670 3,820 
SUPERFRIENDS: — SUPERFRIENDS: 5:5 4.5 
OPERER ENDS тт 088075 DEO TEEN RUBIK НЯ NEW SCOOBY DOO 
oM AUDIENCE { Ed (50) MALIN он: MYSTERIES 
louseholás (000) & %) 1,610 
SHARE OF AUDIENCE. % 19 22720 3,060 3,140 3,820 ГІТ 
№6 225 3946 Mig 19 16 
TOTAL AUDIENCE = > 
Е (Households (000) & %) { 2,040 2% 
CB ) 2.4 й dod 5, 20 5,690 5,940 
BISKITTS GET ALONG GANG 6.7 7.0 
Е 5 Тү (50) iu MUPPET BABIES wine. AO suos GUNT ROAD Buas, BUNNY /ROAD 
аннын TA + 1,610 “en. 
ouseholds (000) & % , 2,29 
K SHARE OF AUDIENCE X 1.9 DM d: 4,330 4,330 4,920 
2 AVG. AUD. BY У, НЕ. % P. E. 17 25 25) zd 58 
e OVAL AUDIENCE T : m i 26 |20 45-56 4:9. 5:3 а Е Че 
iouseholds (000) & % , 3,7 : - 
mpi Е ІҢ ЖЕГІ de. г. 
SNORKS PINK PANTHER à 7.9 
TV (50) AND SONS SMURFS | SMURFS 11 SMURFS 111 ALVIN AND. THE 
МЕ AUDIENCE { 5 (60) (50) CHIPMUNKS 
ouseholds (000) & %; ,460 3, (50) 
SHARE OF AUDIENCE % 2.9 3289 hu 6,200 6,540 5,430 
AVG. AUD. BY % HR. % 25 24 25 23 6.4 
š о 4 53 1 25, 


1.5. TV Households: 84,900,000 


For mmy of symbols, See page А 


DAY SAT. 


JUNE 22, 1985 


DAY SAT. JUNE 15, 1985 
^" Nielsen NATIONAL TV AUDIENCE ESTIMATES — TE: 
14,180 
0 
TOTAL AUDIENCE 3,310 4,080 3,820 4.160 lcs : 
жиен { Scary. scoosy "imus WEEKEND к ш pq ud 
DOO FUNNIES я Us 
ABC TV апо; 164M) vu їйї. 4,500 3 
AVERAGE AUDIENCE 2,800 3,140 2,720 2509 83 424% 4.4 


(Households (000) & %) 
$НАВЕ ОҒ ЕНЕ 


— {== — 
lo 
m 
> 
> 
m 
lo 
" 
о 
° 
us 


W лус. AUD. BY m H "m 3,550 
Е Miriam 4.52 а К JP SATURDAY SUPERCADE itt POSITION 
isehold: : ти == 
Б 85 x тү CBS STORYBREAK PRYOR'S PLACE BUGS, BUNNY/ROAD Б НЕЕ 
(50) 
Е 3,140 
3,570 i 
AVERAGE AUDIENCE ( 4,080 32050 3 92 42 з.9* 4.5* 3.7 
K Couseholas (000) & %) 4.8 24 42 NE ut ек 
SHARE ОҒ AUDIENCE % 18 eode Go СЕ № Е 
AVG. AUD. BY Ya HR. % 541. 4.5. 3. 2% 
1 TOTAL AUDIENCE (05% 4,920 3,820 ш ars Tiao 
7 EBALL 
Ж 65 5.8 əне Mic MAJOR LEAGUE BAS 
финн (00) 29) KIDD VIDEO и. T si DENAR AMO, g т D Bl m ао рау ути 
12:09:12: 10 
N B C TV 518991509 ) 0 
ой 2,890 4,250 4,92 E 6.0* 
AVERAGE AUDIENCE 4,510 о Т 3.4 Tm qud Eon 20 * 
(Households (000) ; 2 13 2:50 (62 
та OF AUDIENCE X 29 S MESS ВИКИДИ иаа сЗа ЕЕЕ 
AVG. AUD. ВУИ HR. % 5.6 А ° А 
TOTAL AUDIENCE 
(Households (000) & %) { aD 57259 ҮШ 51010 
ABC TV SCARY scoopy LITTLES ABG WEEKEND —— ANERICAN BANDSTAND — 
н) vao Bera 
AVERAGE AUDIENCE ( RES 4,080 4,080 2,460 
(Households (000) & 96) 4.0 4.8 4.8 2.9 2.8* 3.1* 
SHARE OF AUDIENCE % — 17 25 ds ии. 12 
ма AUD. BY% HR. % |] 1 о Шоо (Шә 487221200222 зч 
TOTAL AUDIENCE Ү 5,260 4,840 3,480 5,770 3,650 
Е (Households (000) & %) 6.2 5.7 4.1 6.8 4.3 


CBS STORYBREAK LAND OF THE BUGS О e SATURDAY SUPERCADE ----» РОЦЕ POSITION 


Е CBS TV tso) "sn 


AVERAGE AUDIENCE { 4,330 3,910 2,800 3,570 3,230 
К (Households (000) 8 %) 5.1 4.6 3.3 4.2 SEN ATT* 139 
SHARE OF AUDIENCE % 21 19 13 16 15. * 18* 14 
AVG. AUD. BY \ HR. % $.3 4.9 4.7 4.5 3.2 3.4 3.6 9.7 4.7 4.7 3.8 3.8 
2 4,500 3,400 2,800 2,380 3, 2 13,500 
(Households (000) & %) 5.3 4.0 859 2.8 4.2 15. 9 
KIDD VIDEO WR. T SPIDERNAN AND INCREDIBLE HULK (2) <——— NBC MAJOR LEAGUE BASEBALL 
N BC ту FRIENDS (99) CALIFORNIA YS CHICAGO НИЕ вох 
т. (1:20-4:04РМ}(4:19-4:4ТУМ (ОР) 
AVERAGE AUDIENCE í 3,520 2,120 2,380 1,700 3,140 5,180 
(Households (000) & %) 4.5 3.2 2.8 2.0 3.7 6.1 4.8* DN 6.0* 
SHARE OF AUDIENCE % 20 14 11 9 14 22 18 * el x ON 


AVG. AUD. BY ИНЕ. % 4.8 4.2 3.1 3.3 2.8 2.8 1.9 2:2 3.6 3.9 4.6 5.0 S 5.7. 6.1 5.9 


5. d For explanation of symbols, 
УЫ MAJOR ТЕМЕ "е GAME ‚МВС, ( хр! symbols, 


кзз | | т DAY SAT. JUNE 22, 1985 


DAY SAT. JUNE 15 


5:30 5:45 6:00 6:15 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


TIME 3:00 3:15 3:30 345 4:00 415 4:30 


[ET] 


4:45 5:00 5:15 


р 
TOTAL AUDIENCE a 
кєз 
(Households (000) & %) { 175 ОРЕН GOLF-SAT. ИЧИН 
АВС ТУ БЫ. 
AVERAGE AUDIENCE ^ mr a e 6.4* 2.4 
MS npa 1 5.0 3505 г. 16 * 16 * 19" И Е 
SHARE OF AUDIENCE % 16 CP. VETE Dol 4X j 
W AVG. AUD. BY u HR. % 48 52 50 4. UNES Dm 3,080 
TOTAL AUDIENCE 2 10.7 
Е Households (000) & %) { 1*5 ағар — cas, м, NENS- 
E CBS TV 3,230 7,640 
AVERAGE AUDIENCE [ BUE 757 4.0* 38 39 
K (Households (000) & %) 12 12 * 12* и 52 55 
SHARE OF AUDIENCE. X ШТ k | P: Ç с 
AVG. AUD. BY М HR. % 
l "Tom AUDIENCE p e. pos 
N! 
ннн (00 99 кес MALOR LEAGUE MM ARATE SS днн 
N BC TV 105 жаны рагы M БЕНЕН TELECASTY 
ES г 
AVERAGE AUDIENCE f ET б os 6% pit n" nu n 
оао ЫЫ ENE x 20 * Eu. р ШК сл F Y ТТІ ІТ шә 
5 66 67 2 
AVG. AUD. BY W HR. % 6.2 6.3 6.1 5.4 6.6 
TOTAL AUDIENCE 
4,920 8,570 7,900 
(Households (000) & 96) { d 1079 900 


АВС WRLD NEWS 
TONIGHT-SAT 


ABC TV 


AVERAGE AUDIENCE 
Moms qoo e$ Í "T эз 2.8* а auge 5.6* 5.7* br 
SHARE OF AUDIENCE s ШИЯ 8 * 10 * lo* 16  15* 17 * 16 * 20 
ЫН!!! |!!! | X125 р | 5.9 5.5 1.8 — 8.4 
TOTAL AUDIENCE T 5,770 7,810 
Ë — (Households (000) & %) 6.8 $2 
CBS SAT. NEWS- 
E CBS TV SON EFPER 
AVERAGE AUDIENCE ( 2,720 6,540 
K Households (000) & %) 3.2 3.0% 3.2* 3.4* hr 
SHARE OF AUDIENCE % 900%» jo B 
AVG. AUD. BY V, HR. % E: зо 0 3.1 ? 
2 "ОТ сее ооо 11,040 5,180 
(Households (000) & Ж 13.0 6.1 
М BC TV ———— NBC MAJOR LEAGUE BASEBALL. —— «— NBC MAJOR LEAGUE GAME-2 тс өтү 
CALIFORNIA VS CHIGAGO WHITE SOX N.Y. YANKEES VS DETROIT 
6: 40-7: '00PM. 
1520-4 104 PANCA: 19-8: TEILS орус ору ЖЫЙЫШ о NM ou 
AVERAGE AUDIENCE ( 5,690 4,840 
(Households (000) & %) Du 7.2* 1.5% 6.7 6.7* 7,0% 67t 5.7 
SHARE OF AUDIENCE % 24 * 25 * 2n * B. PAN 22 * 20 * 14 
AVG. AUD. BY Y HR. % 64 6/7 бэ 76 6.5 7.3 65 5.1 


For explanation of symbols, Зее page А. 


[em DAY SAT. JUNE 22, 1985 


Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. JUNE 16, 1985 


7:00 7:15 7:30 7:45 8:00 815 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 104% 


Mn 


TOTAL AUDIENCE 1 
(Households (000) & %) 


ABC SPECIAL REPORT- ©; 
АВС ТҮ да 
AVERAGE AUDIENCE í 


seholds (000) & %) 
М (SHARE OF AUDIENCE. % 


AVG. AUD. BY % НЕ. % 
7,810 4.080 
TOTAL AUDIENCE { 080 


9.2 
E (Households (000) & %) FOR OUR TIMES — «————————————— SUNDAY MORNING -------- FACE THE NATION 


Е CBS TV ы 


ЕВА! š 3,820 , 3,510 
Агар 0) Y { 4.5  3.8* 4.6* 5.1* 3.9 

SHARE C 20 — 20% 20 * 20* 14 
К SHARE OF AUDIENCE % 


AVG. AUD. BY \ НЕ. % В ` Ы б В А a ` 


1 TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) 8 %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY МНЕ. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


АВС ТУ 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE ОҒ AUDIENCE % 
AVG. AUD. BY V HR. % 


TOTAL AUDIENCE 
E { 


5,940 
(Households (000) 8 %) 1.0 3 Bd 
FOR OUR TIMES — «———— — SUNDAY MORNING -------- а THE NATION 
E б В S TV (505) 
AVERAGE AUDIENCE 3,310 
K (Households (000) & 96) { is 2,3% 5405 4,4% UM 
SHARE OF AUDIENCE % 155 Е Ри * 
AVG. AUD. BY \ HR. % 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE ОҒ AUDIENCE % 
AVG. AUD. BY V, НЕ. € 


27.5 
23.4 
Ио 1120077 г 
(1ЎАВС SPECIAL RÉPORI-9:00A,ABC,(9:00-9:19AM) For explanation of symbols, See page A. 


A-33 DAY SUN. JUNE 23, 1985 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. JUNE 16, 19H 
11:00 11:15 11:30 11:45 12:00 1215 12:30 12:45 1:00 115 1:30 1:45 2:00 — 2:19 2:30 n 
TOTAL AUDIENCE { 5,940 1,440 16,300 
(Households (000) & %) 7.0 LT 19.2 
< THiS WEEK-DAVID BRINKLEY ——» SPORTSBEAT ib 
ABC TV (808) um 
AVERAGE AUDIENCE í 3,650 d 1,190 6,200 
(Households (000) & Ж) 42328 (355% 5.05 1.4 1,909 (5757 5.7* 
SHARE OF AUDIENCE % 15 1275 Ше 5 21 17 * 17 * 
W лус. AUD. BY V, HR... 6 2.9 4l 418. 75:3 M 1.4. 1.3 go ва езе ee 
TOTAL AUDIENCE { 10,530 
Ë Households (000) & %) 12.4 
Е CBS TV 
AVERAGE AUDIENCE ( 3,820 
K Households (000) 8 %) ЖЕ 921% 4.4* 4.8* 4.4* 
14 12 * 15* 15% 13 * 


1 ` TOTAL AUDIENCE "i 
"Households (000) & % 
(Households (000) & %) NBC NEWS SP RPT e— RELIGIOUS SERIES -- 
8U-12:30P 


NBC TV em RE 


AVERAGE AUDIENCE 1 

(Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


NBC NEWS SP RPT 
8U-2:30P 
(508) 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV — Tuis WEEK-DAVID BRINKLEY — USFL FOOTBALL 
BIRMINGHAM VS 
NEH JERSEY 


5,860 7 
‚130 
9.1 


AVERAGE AUDIENCE f 
(Households (000) & %) 93400 "S um 
SHARE OF AUDIENCE % 401% 4.35 D 
AVG. AUD. BY 9 HR. % 152 1 ғ 16 * iN dps 


TOTAL AUDIENCE { 
Е (Households (000) & %) 8,070 


Е CBS TV 


AVERAGE AUDIENCE ( 
K Households (000) & 9) 2,510 
RE OF AUDIENCE. % ivo e ioa і 
AVG. AUD. BY V HR. % 3 a Da ТЖ uk 
za сай фа 


2 3.4 š 
(Households (000) & %) 2, E 4, AER 4, 330 | 

6 
NBC TV е THE PRESS ышарады DECIES] 00 TS PREVI E] 


AVERAGE AUDIENCE 
(Households (000) & %) { b 24900 
SHARE OF AUDIENCE % 105 MEA d 
AVG. AUD. BY 4 НЕ. % A Із uin 315i 
gi qeu UE COME Е 


Т ЕРТК ТТТ 
CIJABC SPECIAL АЕРО. оор двс, (1:00-1:14PH) For explanation ої symbols, Se pup A 


ET DAY SUN. JUNE 23, 1985 Е 


ояк 


DAY SUN. JUNE 16, 1989 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


ли 
E d й B š š $ d 6:15 6:30 
TIME 3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 
3,060 
TOTAL AUDIENCE ы { zn 
Households (000) & 96) НЫ NE 
ABC TV CS (6:34 T; рн) 
AVERAGE AUDIENCE E 2:636 
^ 9.3* 9.6* 3. 
umi wo woo Q 2 Eu E Ou WO 
2 i 9. ; 
W AG AUD. BY ⁄ HR. % 61 6,3 бт ss cek 698 14-119 8.38.6 2 9.5 Vm 
8, 
E TOTAL AUDIENCE і, { à 4,840 240 
porre пато 
CBS TV ГАТНЕВ, 305 & DAUGHTERS ERN. 
Е 3,650 6,710 
AVERAGE AUDIENCE 3,230 СЕ p) 
К Households (000) & %) { 4,5% 5.1* 4% 3.8 ы, 3155 ip 5 
SHARE OF AUDIENCE % 14 14 E ubi as ЭБХ 
AVG. AUD. BY М HR. % К 5 
1 6,710 7,560 
TOTAL AUDIENCE { 70 880 
сое OM) Кз) ------9жэююш------- NBC NIGITLY NEWS- 


NBC TV zm 6,280 
reos í Eu 5 
5 
(SHARE OF AUDIENCE % UNS ЖИЕ pv T2 UT 
AVG. AUD. BY М HR. % 5 i 
t > 
TOTAL AUDIENCE 
6.19 
(Households (000) & Ж) ( Ho 
USFL FOOTBALL ------------------ (зң SPORTS ABC WRLD NEWS 
ABC TV мении w өті жану FILL TONIGNT-SUN 
(5:23 "NET 
ANEMGE AUDIENCE { 5,260 
(Households (000) & %) š 
SHARE ОР AUDIENCE % 3505 ES li 10s d 1% | 
W AVG AUD. мин 5 ов 31 32 35 33 37 42 45 4I 49 8. | 
ар ТІ pi | 
А 8.8 | 
DETROIT GRAND CBS EVENING NEWS- 
p CBS TV Ks SN 
AVERAGE AUDIENCE ( 3,230 6,280 
K (әндей (000) & X) 2.9* 18 2,6% 3,0* 3.9* 4.2* 5.5* 7.4 
SHARE OF AUDIENCE % $* 12 DE 10 * 12 * 13 * 16* 18 
2 AVG. AUD. BOY WHR. & 93 2.6 2з 27 27 9.2 Mass 42 41 4.9 sa | 5.9 70 79 
TOTAL AUDIENCE 
(нон Q9) à X) 1 dei 
NBC NIGHTLY NEWS- 
NBC TV BO 
AVERAGE AUDIENCE 6,450 
(Households (000) & %) { 1.6 
SHARE OF AUDIENCE % 18 


AVG. AUD. ВУ ⁄4 HR. % 


7.8. 208 

TV HOUSEHOLDS USING TV WK. ЕЕ ИШ 36.7 37.9 38.4 | 38 40.4 42 4 
(See Del. 1 WK. 2 31.11 31.6 33.8 35.8| 36.8 40.3 41 42.7 
U.S. TV Households: 84,900,000 For explanation of symbols, See page А. 


ГЕ) DAY SUN. JUNE 23, 1985 


— 


OTHER PROGRAMS 


^38 Wielsen NATIONAL TV AUDIENCE ESTIMATES 
WEEK 1 | WEEK 2_ 
TOTAL AUDIENCE | AVERAGE AUDIENCE Ж TELE. | | TOTAL AUDIENCE | AVERAGE AUDIENCE TELE- 
pai W — TIME QUARTERI ноџѕєногоз |HoUsEHOLDs зная V | CAST | | HousEHOLDS |HOUSEHOLDS SHARE E 
NETWORK/PROGRAM # (ҮЛ) HOUR | бу x | (m X | | 3 0% * | @) * * pavs 
EVENING MONDAY i TP 
.00-10.46PM GRID | 16,470 19.4| 7,3 ы 
АВС АВС MONDAY NIGHT BASEBALL 1 8.0 1045 915% 15*| 2.2 
Ж - x” V 7.3| 6,200 7.3 14 | 7.3 
SEP IPSE à 807-80 80| 979 8,150 9.6] в,150 9.6 18 | 9.6 
CBS AMERICAN PORTRAIT SUS.(SUS) 1 8.58- 8.59PM 8.45 
EVENING TUESDAY 
ABC ABC NEWSBRIEF-TUE 9.58- 9.59PM 9.45 9,850 11.6| 9,850 11.6 18 |11.6 7,640 9.0| 7,640 9.0 14 | 9.0 
NBC NBC CONF. ANALYSIS(SUS) 2 8.36- 8.46РМ 8.30 
NBC REMINGTON STEELE 2 10.30-11.30PM -GRID 16,900 19.9|12,230 14.4 26 ma 
iro 14.2* 27* 13.6 
EVENING WEDNESDAY 
ABC ABC BUSINESS BRIEF-WED 8.58- 8.59PM 8.45 6,880 8.1| 6,880 8.1 14 | 8.1 7,470 8.8| 7,470 8.8 16 | 8.8 
ABC ABC NEWSBRIEF-WED 9.58- 9.59PM 9.45 8,320 9.8| 8,320 9.8 16 | 9.8 8,070 9.5| 8,070 9.5 16 | 9.5 
CBS AMERICAN PORTRAIT SUS(SUS) 1 8.58- 8.59PM 8.45 
2 8.56- 8.57PM 8.45 
EVENING THURSDAY 
ABC ABC NEWSBRIEF-THU 9.58- 9.59PM 9.45 8,660 10.2| 8,660 10.2 17 [10.2 10,440 12.3|10,440 12.3 20 |12.3 
EVENING FRIDAY 
ABC ABC BUSINESS BRIEF-FRI 2 8.13- 8.15РМ 8.00 8,320 9.8| 8,150 9.6 21 | 9.6 
АВС ABC NELSBRIEF -FRI 9.58- 9.59PM 9.45 7,390 8.7| 7,390 8.7 16 | 8.7 7,730 9.1| 7,730 9.1 17 |91 
CBS AMERICAN PORTRAIT -SUS.(SUS) 1 8.29- 8.31PM 8.15 
CBS AMERICAN PORTRAIT,SUS(SUS) 2 8.58- 8.59PM 8.45 
EVENING SATURDAY 
ABC ABC SPORTS UPDATE-SAT 8.58- 8.59PM 8.45 8,150 9.6| 8,150 9.6 20 | 9.6 7,470 8.8| 7,470 8.8 19 | 8.8 
ABC ABC NEWSBRIEF-SAT. 9.58- 9,59РМ 9.45 8,070 9.5| 8,070 9.5 18 | 9.5 7,980 9.4| 7,980 9.4 18 | 9.4 
CBS SPORTSBREAK-SAT 8.58- 8.59PM 8.45 7,050 8.3| 7,050 8.3 17 | 8.3 6,280 7.4| 6,280 7.4 16 | 7.4 
CBS NEWSBREAK -SAT. 9.58- 9.59PM 9.45 8,320 9.8| 8,320 9.8 19 | 9.8 6,540 7.7| 6,540 7.7 15 | 7.7 
NBC NBC NENS DIGEST-SAT 8.58- 8.59PM 8.45 8,320 9.8| 8,320 9.8 20 | 9.8 5,520 6.5| 5,520 6.5 14 | 6.5 
NBC NBC NENS DIGEST-2-SAT. 2 9.58- 9,59РМ 9.45 7,220 8.5| 7,220 8.5 16 | 8.5 
NBC NBC NEWS SPL RPT-SAT(SUS) 1 11,30-11.43РМ 11.30 
EVENING SUNDAY 
АВС ABC SPORTS UPDATE -SUN ? 0.58- 8,59PM 8.45 6,880 8.1| 6,880 8.1 16 | 8.1 
1 9,13- 9,14PM 9.00 7,920 8.5| 7,220 8.5 15 | 8.5 
АВС ABC NEWSBRIEF -SUN. 2 9,5%- 9,56PM 9.45 8,490 10.0| 8,490 10.0 18 [10.0 
1 10.01-10.02РМ 10.00 6,880 8.1| 6,880 8.1 14 | 8.1 
CBS SPORTSBREAK-SUN B.50- В,59РМ 8.45 | 10,530 12.4|10,530 12.4 23 |12,4 11,720 13.8|11,720 13.8 27 [13.8 


A-39 U.S. TV HOUSEHOLDS: 84,900,000 


FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


А0 Wielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMI 
TOTAL AUDIENCE | AVERAGE AUDIENCE E TELE- 


HOUSEHOLDS |HOUSEHOLDS SHARE | HR FA 
% Ұ И | % |272 


DAY МК TIME QUARTER 


HOUSEHOLDS |HOUSEHOLDS SHARE | % НЕ 
NETWORK/PROGRAM * (AY T) HOUR 7%. 


o % | (0) x *|* 


EVENING SUNDAY-CONTO авнаа, 5% 
CBS NEWSBREAK -SUN. 9.58- 9.59PM 9.45 p p P ju ii 
NBC NBC NEWS DIGEST-SUN 8.58- 8.59PM 8.45 9,000 10.6 2 
NBC NBC NEWS DIGEST-2-SUN. 1 9.54- 9.55РМ 9.45 8,570 10.1 
EVENING MONDAY-FRIDAY M T" 

Я > 11.30 5,600 6.6 A . ы 
ABC АВС NEHS:NIGHTLINE wR 


2070 9.5| 6,620 
ABC АВС NENS:NIGHTLINE -MON 11.30-12.00М0 11.30 6,450 8 
ABC 0.5. OPEN GOLF-THU.(S) 1 11.30-11.45PM 11.30 
ABC ABC NENS:NIGHTLINE - THU(B) 1 12.00-12.16AM 12.00 


4,080 
3,060 


o > мо лро 
{о> о оо НФ 


.0| 1,780 
ABC ABC ROCKS 2 12.01-12.32AM 12.00 2,550 3.0 


ABC EYE ON HOLLYWOOD > 12.00 1,780 2.1] 1,530 


12.45 1.6|М-ТН 
АВС U.S. ОРЕМ GOLF-FRL(S) 1 12.05-12.34AM 12.00 3,650 4.3| 3,060 3.6 12 | 4.1|FRI. 
12.15 3.4|FRI. 
12.30 3.0|FRI. 
ABC ABC SPECIAL REPORT-2:30AM(S) 1 2.30- 3.03AM 2.30 850 1.0 680 .8 6 .9|FRI. 
2.45 .8|FRI. 
3.00 .T|FRL. 
CBS AMERICAN PORTRAIT 1 8.58- 8.59PM 8.45 8,150 9.6) 8,150 9.6 16 | 9.6|TU&TH 
2 > 8.45 10,020 11.8) 9,760 11.5 21 |11.7|MTUTH 
CBS NEHSBREAK-M-F > 9.45 9,080 10.7| 9,080 10.7 18 |10.5|М-Ғ 10,020 11.8|10,020 11.8 20 |11.8 M-F 
10.00 11.3|THU 
CBS CBS NENS SP RPT-FRI(SUS) 1 11.30-11.59PM 11.30 FRI. 
CBS CBS NEWS SP RPT-THU(S) 2 11.30-12.01АМ 11.30 7,810 9.2| 6,450 7.6 20 | 8.0|THU. 
11.45 T.4|THU. 
12.00 6.6 THU. 
CBS LATE MOVIE 1 > 11.30 6,960 8.2| 4,500 5.3 17 | 6.3|M-F 6,960 8.2) 4,670 5.5 18 | 6.3|M-F 
11.45 6.1* 16*| 5.4|M-F 6.1* 16*| 5.9 |MTUWF 
12.00 5.4|M-F 5.6|M-F 
12.15 5.2* 18*| 5.1|M-F 5.5* 19*| 5.4 |М-Е 
12.30 4.7 |M-F 5.0 |M-F 
12.45 4.1* 17*| 3.1|M-F 4.6* 21*| 3.9|M-F 
1.00 3.0* 15*| 3.0|FRI. 3.5* 20*| 3.5|THU. 
VARIOUS TIMES (SUS) 
CBS LATE MOVIE И > 12.30 3,400 4.0] 2,630 3.1 17 | 3.8|M-F 3,570 4.2| 2,630 3.1 17 | 4.0|M-F 
12.45 3.5* 16*| 3.3|M-TH 3.6* 17*| 3.5 |МТШЫҒ 
1.00 3.1|M-F 3.0|м-ғ 
CONT'D 


А-41 U.S. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


^* Wielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 1 WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG. тец. 
CAST 
DAY W TIME | QUARTER конор; "uousEHOLDS знав Ern 
NETWORK/PROGRAM * 0 (NYT) HOUR | "(gy |ж % %)|% E 
EVENING MONDAY-FRIDAY-CONT'D М ЖЕ 
š 2.9[М-Е 
CBS LATE MOVIE П-СОНТО 1.15 3:0* 38* 3.0 187 | 2:2 THU. 
145 2.5* 16% 2.1* 16*| 2:0 THU. 
VARIOUS TIMES (505) 
CBS CBS NEWS МІСНТИАТСН-1 2.00- 2.308 2.001 1,100 1.3 1,020 12 13 850 1.0] 760 .9 9 | 1.0 HU 
CBS CBS NEWS NIGHTHATCH-2 2.30- 3.009 RD | 1100 1.3| 930 1.1 15 1100 1.2] 93 11 14 |, ет 
. 1:0 М-Н 
2.45 ; 
ç „в 17 | 1.1[М-ТН5 
CBS CBS NEWS NIGHTWATCH-3 з.00- вби 3.00] 1,610 1.9) 950 10, fl, 1,60 1.9] 680 817, Ea 
; қ ном. 
3.30 
1.0* 18*| 1.0 N-THS 
29 ism ЗІНЕ 
. .9* 18*| :9|М- 
ph 1.0*:02* "8 |M-THS 
13 ука тх 16*| 8 М-ТНЫ 
A š 16 M-THS 
3:15 .9* 22* 6* 15*| :6 |М-ТН9 
5.30 1 |M-THSI 
5:45 .9* 23* .T* 18*| .8|M-THS 
NBC МВС NEHS DIGEST-M-F 8.58- 8.59PM 8.45] 9,080 10.7 9,080 10.7 19 [10.7 |и-Е 8,570 10.1, 8,570 10.1 18 оне 
9.15 " . 
NBC NBC NEWS DIGEST-2-M-F > 9.45 | 8,740 10.3| 8,740 10.3 17 10.3 МНЕ 9,850 11.6 10,190 12.0 20 | 9.8 TURTH 
10:15 22 ТЕ. 
NBC МВС NEWS SPECIAL RPT-MON(SUS) 2 11.30-11.44PM 11.30 MON. 
NBC МВС NEWS SPECIAL RPT-THU(SUS) 2 11.30-11.45PM 11.30 THU. 
NBC МВС NEWS SPL RPT-FRI(SUS) 1 11.30-11.45PM 11.30 FRI. 
NBC TONIGHT SHOW > 11.30 | 10,700 12.6| 6,450 7.6 23 | 9.0|N-F 9,940 11.0| 5,690 6.7 22 | 8.1|M-F 
11:45 8:4* 23*| 7.9 M-F 7.6* 20* | 7:4 МЫТНЕ 
12:00 7.1 МЕ 7.0 [M-F 
12:15 6.9* 23*| 6.5 М-Е 6.8* 22*| 6.6 МЕ 
12.30 7.6* 29*| T.6|FRI. 5.5 M-TH 
12:45 5.4* 23*| 4.8 M-TH 
МВС DAVID LETTERMAN 1 112.30- 1.00АМ 12.30 | 4,580 5.4 3,820 4.5 21 | 4.7 М-ТН 
2 > 3,740 4.4| 3,140 3.7 20 | 4.2 М-ТН 
4.2 [M-TH 3:8 МАТН 
HER 
МВС FRIDAY NIGHT VIDEOS 2 5,690 6.7| 2,720 3.2 16 | 5.0 РВ! 
I 5,010 5.9| 2,630 3.1 18 | 4.5|FRI. 424% 18*| 3.8|ЕВ1. 
3:6 |FRI. 3:2 FRE. 
3.4* 18*| 3:1|FRI. 3.0* 15*| 2:8 FRI. 
2:8 FRI: 2:4 FRI 
EG ЗІНЕ 2.2* 15*| 2:0 FRI. 
NGC DAVID LETTERMAN П 1 1.00- 1,30AM 1,00] 3,400 4.0| 2,720 3.2 19 | 3.6|M-TH 


А-43 US. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


^*^ Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


TOTAL AUDIENCE 


HOUSEHOLDS 
* 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


TIME 
(YT) 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY-FRIDAY-CONT' 


NBC DAVID LETTERMAN I[-CONTO 2 > 1.00 2,630 3.1| 2,210 2.6 18 
1:30 
1:45 

DAY MONDAY-FRIDAY 

ABC ABC WORLD NEWS-MORN-615A 6.15- 6.30АМ 6.15 

АВС ABC WORLD NEWS-MORN-645A 6.45- 7.00АМ 6.45 

АВС 6000 MORN AMER-HED-730(B) 2 7.30- 7.46АМ 7.30 


6 

6 

T 

T 
ABC ABC SPECIAL REPORT-10:27A(SUS) 2 10.27-10.46AM 10. 
ABC RYAN'S HOPE-THU(B) ? 12.15-12.30PM 12. 
ABC ABC SPECIAL REPORT -1:49P(SUS) 2 1.49- 2.02PM 1.45 
ABC ABC SPECIAL REPORT -2:14P(SUS) 2 2.14- 2.38PM 2 
ABC ABC DAYTIME NEWSBRIEF -M-F > 2 
АВС АВС SPECIAL REPORT-2:55P(SUS) 2 2.55- 3.19РМ 2 
CBS CBS EARLY MORNING NENS 00АМ ° 
1 


әм 
° 
© 
' 
- 


CBS NEWSBREAK-11.57 11.57-11.59АМ 11. 


CBS YOUNG AND RESTLESS-THU(B) 2 12.35- 1.11РМ 12.30 7,560 8.9| 5,260 6.2 23 | 7.6|THU. 
12.45 6.3* 23*| 5.4 THU. 
1:00 6.0* 22*| 6.0 |THU. 
CBS CBS NEWS SPEC RPT(SUS) 2 2.05- 2.41PM 2.00 THU. 
CBS NEHSBREAK-3.57 3.57- 3.59PM 3.45 | 5,430 6.4| 5,180 6.1 19 | 6.1|M-F 5,180 6.1| 5,010 5.9 19 | 5.9|M-F 
NBC NBC NEWS AT SUNRISE 6.30- 7.00AM 6.30| 2,720 3.2] 1,870 2.2 20 | 1.8 M-F 2,720 3.2| 1,870 2.2 20 | 1.9 M-F 
6:45 2:6 [M-F 2.6 [M-F 
NBC NBC NEWS SPL RPT-1:55PM(SUS) 2 1.55- 2.45PM 1.45 THU 
NBC ANOTHER WORLD 2 > -GRID 5,520 6.5| 4,410 5.2 18 M-F 
2.15 5.3 |МТШЫҒ 
2.30 5:3 [M-F 
2:45 5.1* 18*| 5:0|N-F 
NBC ANOTHER. HORLD(B) 2 2.15- 2.45PM 2.15 1,780 2.1| 1,530 1.8 6 | L.8|THU. 
2:30 1:8|THU. 
NBC NBC NEWS DIGEST-DAYTIME 2.57- 2.58РМ 2.45 | 3,990 4.7| 3,990 4.7 16 | 4.7|MMF 3,570 4.2| 3,570 4.2 15 | 4.2 МЕ 
DAY SATURDAY 
ABC SCHOOLHOUSE ROCK-B:25AM 8.25- 8.29AM В.15 | 3,230 3.8| 2,800 3.3 23 | 3.3 2,980 2.8| 1,950 2.3 18 | 2.3 
ABC SCHOOLHOUSE ROCK-9:55AM 9.55- 9.59АМ 9.45 | 3,650 4.3| 3,400 4.0 16 | 4.0 3,990 4.7| 3,480 4.1 17 | 4.1 
ABC SCHOOLHOUSE ROCK-10:25AM 10.25-10.29АМ 10.15 | 4,500 5.3| 4,160 4.9 17 | 4.9 4,080 4.8| 3,570 4.2 17 | 4.2 
ABC SCHOOLHOUSE ROCK-11:25AM 11.25-11.29АМ 11.15 | 3,650 4.3| 3,230 3.8 14 | 3.8 3,870 4.2| 3,140 3.7 16 | 3.7 
ABC ABC SPECIAL REPORT-4:13P(SUS) 2 4.13- 4,24РМ 4.00 
CBS IN THE NEWS- 8.26AM 8.26- 8.29AM 8.15 | 1,780 2.1| 1,610 1.9 13 | 1.9 1,950 2.3| 1,870 2.2 17 | 2.2 
CBS IN THE NEWS- 8.56AM 8.56- 8,59AM 8.45 | 3,060 3.6| 2,890 3.4 19 | 3.4 3,140 3.7| 2,630 3.1 18 | 3.1 
A-45 US. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


А-46 


DAY 
NETWORK/PROGRAM 


DAY SATURDAY-CONT'D 
CBS IN THE NEWS- 9.56АМ 

CBS IN THE NEHS-11.56AM 

CBS IN THE МЕИ5-12.26РМ 

NBC ONE TO GROW ON-8:28AM 

NBC ONE TO GROW ОМ-8:58АМ 

NBC ONE TO GROW ON-10:28AM 
NBC ONE TO GROW ОМ-10:58АМ 
МВС ONE TO GROW ОМ-12:28РМ 
NBC NBC MAJOR LEAGUE PRE GAME 


NBC NBC MAJOR LEAGUE BASEBALL 


NBC NBC NEWS SPL RPT-SAT-4:04(SUS) 
NBC NBC MAJOR LEAGUE GAME-2 


DAY SUNDAY 
ABC U.S. OPEN GOLF-SUN.(S) 


ABC USFL FOOTBALL 


A-47 US. TV HOUSEHOLDS: 84,900,000 


WK 


* 


nve 


mm 


1 2.00- 6.34PM GRID 
6.30 
2 2.31- 5.37PM -GRID 
5.30 


.00- 1.19PM 
.00- 1.20PM 


.20- 4.04PM 
.19- 4.47РМ 


.04- 4.19PM 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


OTHER PROGRAMS 


WEEK 1 


TIME 
(МҮЛТ) 


QUARTER 
HOUR 


. 59AM 
.59АМ 
.29РМ 
.ЗОАМ 
.00АМ 
„ЗОАМ 
.00AM 
.30РМ 


9.45 
11.45 
12.15 

8.15 

8.45 
10.15 
10.45 
12.15 


-GRID 
GRID 
1.15 


-GRID 


4.45 
4.00 


*GRID 
6.30 


4T- 6.40PM 


16,300 19.2 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


6, 


TOTAL AUDIENCE 


HOUSEHOLDS 
(0) % 


11,040 


200 7.3 21 
7.5 


7,730 9.1| 3,060 3.6 11 


4.4* 13*| 4.4 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


